SIAR TALFHT 


ne 1126 


AN UPDATE ON 

THE NEW MOVIE 
AND THE STATE 
OF STAR TREK 


MICHAEL 
DORN 


A WORD 
WITH WORF 


WE SPEAK 
WITH SULU 


GEORGE 
TAKEI 


STAR TREK: THE NEXT GENERATION ®, TM & ©1993 Paramount Pictures. Used by permission. 


NEW MOVIE CREW? 


A FICTIONEER PUBLICATION 


EDITORIAL 


EDITORIAL: UP FRONT 
a rap with the king of comics 


UPDATE: MAJEL 
BARRETT RODDENBERRY 


actress/empress of the star trek empire 
Sa = comments on rumors and leaks about the 


DAVID ANTHONY KRAFT 


ee = i next movie and more! 
sik pore y FE 20 is ies [5] 
SALICRUP 
editorial and design consultant Aman shouldbe able to do this, 


that, and the other thing, so to Reh 


DARREL L BOATZ 
CHARLES S NOVINSKIE | SPeak—to paraphrase SF author | QFrICTAL FAN CLUB 
associate ediors | and original Robert Heinlein, P P 
; dapper dan madsen, the official secrets act, 
MARK LUCAS | Whoasyoumightexpectwasmuch | and star trek 
JIM O’REAR 


more eloquent on the subject of 
the competent man. It’s a quote fiz) 


well worth searching out. ACTOR: MICHAEL DORN 
The competent man is the | a word with next generation's worf 


concept embodied in the fiction 
of Ayn Rand, in heroic adventures 
of whatever category or era, in |. 4CTOR: GEORGE TAKEI 


most superhero comics and, of | classic star trek crewmember 
course, in STAR TREK aswell, in | “sululoquizes” 


all its myriad incarnations. 
It’s a “can do” kind of thing. 
Without that attitude, nothing | MODEL MAKER/DESIGNER: 


could or would ever have been | TONY MEININGER 
accomplished. There’d be no | model interview with the master maker of 


technology, no “civilizationas we | Miniatures for next generation and deep 
Space nine 


know it,” no space travel — no 
ra 


It’s what matters, what’s really 


contributing editors 
MACHINE WOLF GRAPHICS 


art & tone direction 


DON MARKSTEIN 
‘ypography 


JILL CLEEF 


ROGER BROWN 

PATRICIA JERES 

ED O’NEAL 

MARCO PALMIERI 
TIMTOFFOLI 

DAVID WEIGEL 

RENEE WITTERSTAETTER 


| ; ; a") | EX ENGINEER: 
. Th te hi 
sare important. True grit. The right | DENNIS HOERTER 


. : the emmy-award winner speaks about the 
Our favorite fictional heroes spfit ‘on next generation and deep space 


have it in spades, as symbols ofan | itine 
ideal, but we all have the potential 35) 
within us. To rise to the occasion, 
to prove equal to the challenge | BONUS: PORTFOLIO 
whatever it may be. Internal or | the star trek pencil stylings of gordon 
external. Abstract as solving an | Purcell 
intricate equation or concrete as 
fixing leaking plumbing. 

Life, the situation at hand, | LETTERS: 
usually provides the motivation. | THE LAST WORD 
All we need is inspiration, the | the trial, conviction and public execution of 
kind we get from heroes, real or | an unpardonable comics reprobate and 
fictional! i cad 


The competent man. [a6] 
qo 146) 
a 

comics 3 __ interview 


PEEPS 
the senile seeker 


SLAM 


the tuber tweeker 
SPECIAL 

the equine eeker 
JR MATHER 


international marketing director 


courtesy of 
paramount pletures 


2S 


SZ 


EXPLORE THE WORLD 
OF COMICS WITH 
SCOTT McCLOUD 


“Scott McCloud’s book, 
Understanding Comics, 
is a must read for any true 

connoisseur of comics. Don’t 
let its entertaining format 
fool you — it’s an in-depth 

look at what makes the 

comics medium so great. If I 

knew half as much as Scott, 
this is the book I’d write!” 

— Jim Lee 


UNDERSTANDING U NDERSTANDING 
sul COMICS 


Ale 


Please send mo UNDERSTANDING COMICS. Endosed Is $19.95 US. per book jj | 

plus $4.00 U.S./S6.00 CAN/S12.00 out other countries tor shipping ond 
hhonaling. U.S. funds or internarionar mosey order. 

NAME 

ADDRESS 

any. 

STATE/ZIP 

PHONE 


Mail your order to: Fictioneer Books Ltd., 234 Fifth Ave, 
Suite 301,New York, NY 10001 


aasoes 


All STAR TREK art & photos accompanying this interview ®, TM & ©1993 Paramount Pictures. 


ames are important. Your 
iQ name is important to you: how 

it is pronounced, that it is 
spelled correctly. From your next door 
neighbor to Will Eisner, from the man 
walking his dog to Charles Schulz, from 
the lady on the intercom to Wendy Pini, 
this is something you share with 
everyone, a specific affinity with your 
own name. 

Sometimes names can be humorous, 
such as a former COMICS INTERVIEW 
editor’s efforts to nickname me “Love” 
Boatz. Ian Fleming peopled his books 
with characters with such fun names as 
Strangeways and Goodnight and, of 
course, the ever delightful Moneypenny; 
Ed McBain has for decades maintained 
a character in his 87TH PRECINCT 
series by the name of Meyer Meyer; and 
who could forget that Johnny Cash 
classic “A Boy Named Sue!” And if 
you've read THE MAKING OF STAR 


UPDATE 


TREK you surely were amused by some 
of the many alternate names considered 
Sor Spock. 

When my wife, Sheryl, became 
pregnant with our daughter, Jennifer, 
this instilled in us a fascination with 
names, not simply with how they sound 
or look on paper, but also with their 
origins and their meanings. This is 
perhaps a normal fascination for 
parents-to-be. 

This past spring we were told the stork 
would be paying us a second visit, and 
this of course reintensified our 
fascination with names. One night we 
were watching STAR TREK: THE NEXT 
GENERATION, it happened to be the 
episode where Jonathan Frakes got to 
play his character twinned, and after a 
particularly compelling Deanna Troi 
scene Sheryl asked what I thought of 
Marina as a name. I was stunned. 

To tell the truth, I do like the name 
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Marina. I’ve always thought it a very 
good name, very attractive and so on; in 
fact, save for one problem, I might have 
decided then and there to go with that 
nate should the child be a girl. But with 
all due respect to Ms. Sirtis and her 
name-sharing sisters the world over, I 
will not call a child of mine Marina 
Boatz! 
Names, after all, are important... 


DARREL L. BOATZ: I’m talking with 
Majel Barret Roddenberry. We want to 
get an update on what's happening in the 
STAR TREK universe. But first, my wife. 
was wondering about the origin of your 
given name. 

MAJEL BARRETT RODDENBERRY: 
Majel? It’s American Indian, evidently. 
Mother heard it when she was in college; 
actually, one of her close friends was 


—____________[ iver sannerrnoppenpemny Jo 
else... Bill could make an appearance?’ 


“I think Leonard is shooting somewhere 


named Majel, she liked it, and that’s how 
it happened. It means wood dove. 
And that’s about all I can tell you about 
it. (Laughter.) I’m not Indian but the 
name is. 


DARREL: That’s neat. Let's see, 
getting into STAR TREK: DEEP SPACE 
NINE has premiered and had its first 
season since we last spoke. How is the 
show doing? 

MAJEL: It’s doing extremely well. 
We're running between second and fifth 
very consistently, and wherever NEXT 
GENERATION runs DS39 is usually just 
behind it or one down. But actually we’re 
first! We're first and second every week 
as far as scripted shows are concerned. 
DARREL: You mean in syndicated 
programming? 

MAJEL: In syndication, yes. 
DARREL: Okay, TV’s got all these 
different ways of measuring things. 
MAJEL: Yes, they do, it’s very strange. 
If we'd had this way back 25 years ago 
STAR TREK probably wouldn’t have 
been cancelled. 

DARREL: Really? 

MAJEL: Well, they’re doing it by 
demographics now. When we went off the 
air... I think it was the next year that 
NBC started into demographics. These 
people started talking about 
demographics — these raters, you know 
—and they asked, “What do you mean by 
demographics? Give us an example of 
demographics.” And they said, “Well, the 
best show demographically that you 
could have had was one you cancelled last 
year, it was called STAR TREK.” In 
other words, we had more viewers 
between the ages of, let’s say, 8 and 45, 
or 18 and 50 —I’m not exactly sure how 
it runs — but that’s the age when people 
have more buying power, which is what 
this whole business is based on. 
(Laughter.) 

DARREL: Of course, you've got to sell 
that soap. 

MAJEL: That’s right. 

DARREL: There were rumors that 
there might be some cast changes in DS9 
for the upcoming season. 

MAJEL: Not at all! To the best of my 
knowledge, it was never contemplated, it 
was never talked about, it was never 
thought of. There are rumors running 
around all the time. (Laughter.) You hear 
so many things. 

DARREL: I understand you're working 
on a new show currently, Is thisa DEEP 
SPACE NINE episode? 

MAJEL: No, this one is NEXT GEN. 
DARREL: NEXT GEN is heading into its 
final season, from all accounts. 


STAR TREK: Deep Space Nine. 


MAJEL: Yeah, we sure are. It’s very 
disappointing to have to quit when you’re 
right up at the top. I never quite have 
understood that, but I guess the 
economics of it just don’t allow it to goon 
that much longer. Over on the NEXT 
GEN cast we kind of feel like nobody 
pays much attention to us anymore. 

But we are working on some very 
fascinating scripts. These scripts have 
been around for awhile but no one dove 
into them, so to speak, and a lot of them 
are out of the ordinary, such as the one 
that I’m doing right now. I mean, it 
doesn’t follow the formula of NEXT 
GENERATION. So, consequently, we’re 
getting some very, very interesting 
shows. I think once this season starts it’s 
going to be well worth watching. 
DARREL: So, these were story 
concepts that people wanted to do but — 
MAJEL: Yes, they were. As a matter of 
fact, I remember one day many years ago 
Gene came in and said, “Well, if they 
follow through with this story that just 
came in, you’re going to love it!” And he 
said this and this and this happened — 
I’mnot going to tell you anything because 
this is somewhat of a mystery, and there’s 
no way I could tell you a little bit without 
telling you most of it, which would really 
kind of ruin it. But anyway, he told me 
about it. So, when it came around again I 
said, “God, that sounds familiar!” Then 
later on I remembered I heard about it 
from Gene. It’s got to be at least three or 
four years old. 
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DARREL: Do you know what the title is 
going to be? 
MAJEL: Yes, it’s called “Dark Page.” 
And it’s really a tour de force for Marina 
Sirtis. It’s both of us together, but it’s a 
fantastic show for her. It’s a fantastic 
show for me, too, but she’s . . . I don’t 
think there’s a scene she’s not in. 
DARREL: Well, that’s one thing I had 
noticed about NEXT GENERATION, 
that every season it seems they get better 
at showcasing the regular talent on these 
episodes. 
MAJEL: Mm-hm. And this one really 
comes at it, too. This one is very strong! I 
think if we pull this off this is going to be 
one of the really good ones. 
DARREL: Great. Sounds like we’re 
going to have a good season to go out on, 
then. 
MAJEL: I think so. Patrick just finished 
shooting a show, he finished directing it, 
just before ours, and that one was pretty 
wild, too. As I said, I think we’re going to 
end up with some really good stuff this 
year. 
DARREL: And then, according to 
various articles that have been out — 
there was one in TV GUIDE quoting 
Rick Berman (executive producer) — a 
NEXT GENERATION film will begin 
shooting next spring? 
MAJEL: Yes. 
DARREL: And there are supposedly 
two scripts? 
MAJEL: Yes, there are two scripts — 
one of them hasn’t definitely been chosen 
over the other yet. I’ve heard that they are 
leaning toward the first one that was in. 
This is not telling you very much, come to 
think of it, and I can’t tell you anything. 
(Laughter.) I’m sorry, my hands are tied, 
they really are. I wouldn’t want to min it 
for everybody, anyway. I don’t really 
know much more than that. All I know is 
the rumors about this and that, and I don’t 
put much value on that anyway. 
DARREL: One of the things that had 
been mentioned in these articles is that 
in both of the scripts there are 
characters from the original STAR 
TREK. 
MAJEL: Don’t believe all that stuff. It’s 
possible, yes. It could happen. Even Rick 
himself has announced that — that it 
could happen. But that’s not necessarily 
what will happen. It would depend on an 
awful lot of things. It would depend upon 
how much money they’re going to try to 
demand, if they would go into it. It would 
depend upon whether or not they really 
want to go into it. 

I mean, to the best of my knowledge, I 
think that during that time Leonard is 


going to be shooting somewhere else. I 
don’t know what Bill is doing, he could 
make an appearance. As I remember, 
from what I heard, they wouldn’t be the 
particular stars of the show or anything, it 
would be like an appearance. More than 
that I do not know — as a matter of fact, I 
don’t even know that! (Laughter.) 
DARREL: Vell, the thing I wondered 
about when I read this stuff was whether 
the STAR TREK characters would 
appear with the NEXT GENERATION 
characters, or if they would be done as 
separate things that were fit together? 


MAJEL: Well, I don’t believe it was 
ever meant to be all of the original cast 
anyway. I think it was just Bill, Leonard 
and De — that was a rumor that I heard. 
So, I don’t know. It would be very 
expensive to pull them all together. And 
also we’d have to do things like time 
travel, stuff like that, which .. . Well, if it 
works it works. We use whatever we can 
use that will hang in there with the 
formula, that will be STAR TREK and 
will be entertainment, and hopefully we 
can satisfy everybody. 

DARREL: Well, fortunately, being 
science fiction you can get away with a 
lot of things. 

MAJEL: Well, you can, but as you will 
notice we really just try to not do that. 
Gene felt strongly about that, about no 


fantasy and no time travel. It’s just too 
convenient. Otherwise it’s called TIME 
MACHINE and we'd be on every week as 
a different series. (Laughter.) 

DARREL: Vell, since the next film is 
going to be NEXT GENERATION, does 
this mean that it’s all over and done with 
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for the original STAR TREK becoming 
more films? 

MAJEL: My guess would be absolutely 
yes. Of course, I said that before the last 
film, too, and somehow or other they 
managed to throw that one together. But I 
think all of the reviews on the last one, no 
matter if they said the show was good — 
which it was — they all started out with 
the words “long in the tooth” I have a 
feeling that if Paramount has a viable 
product out with NEXT GENERATION 
that they will basically just switch over to 
that. I can’t imagine what else we could 


do. You know, we have to hire people to 
go out and do our jobs now if we have an 
action scene. (Laughter.) So, we may 
have come to the end of it now. I think at 
this point we’re better off in Starfleet 
Command. 

DARREL: An interesting story could be 
done there, actually. 

MAJEL: (Laughter.) Ah, but these are 
the voyages of the Starship Enterprise. 
DARREL: That's true, that’s true. Well, 
it’s kind of sad that it’s over, but on the 
other hand that was an excellent last 
show. 


MAJEL: Well, but it’s not over. I don’t 
like people to say that. It’s not over. My 
God, we’ve got two sitting behind it,and 
we’ve got a whole plethora of movies that 
are going to be coming up. And, as I said, 
thank goodness for a little greed, because 
on Paramount’s part if they can squeeze 
another nickel out of STAR TREK you’re 
going to see it. So, don’t worry about that. 
And, as I said last year, I was fairly 
secure in believing that they would 
probably end up doing a new show as 
soon as they gave up THE NEXT 
GENERATION, and I still hear an awful 
lot of rumors to that effect. As a matter of 
fact, I know that they are making some 
plans. We haven’t got scripts, we haven’t 
got people yet, and I don’t think 
anybody’s thinking beyond getting the 
movie done and putting DS9 up on a 
pedestal somewhere where it belongs. 
DARREL: There was a Starfleet 
Academy concept that was floating 
around a few years back. 
MAJEL: Yes, there was, and I’ve heard 
that rumor, too. I certainly hope they 
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don’t go that way. Gene thought about it 
for awhile, too, and then decided, “Hey, 
there are so many places to go, so many 
people, so many aliens, so many planets, 
why bog ourselves down with the past 
just to show what Spock and Kirk and 
everybody looked like when they were 
kids?” That was the basic idea. 

Harve did a script and it was good! I 

loved it, 1 thought it was marvelous. I 
thought when he went down to Australia 
that was the story, but it turned out that it 
wasn’t at all. But that story is lying 
around. But, as Gene said, we don’t want 
to do that, go back and start all over again 
with a bunch of strangers doing those 
parts. The people who are in them already 
are venerable, for heaven’s sake. 
DARREL: Right. 
MAJEL: So, why go back and rehash it? 
I don’t know. But I had heard that they 
were thinking of doing that this time, and 
God I hope not! Gene turned that down 
many years ago, so I hope to God that they 
do not do that. It’s not even nostalgia; it’s 
kind of sickening when you think of it. 
Who wants to destroy those images as 
they are already? You’re not getting 
anywhere. 

If you want to go back into Starfleet 
Academy, do a series in Starfleet 
Academy, but leave the good ship 
Enterprise and her captains alone for 
heaven’s sakes. How would you feel if we 
went back and did Picard as a young kid? 
I mean, I think we’ve already done that on 
the show, so let’s leave it alone and move 
on! (Laughter.) 

DARREL: You mentioned stories that 
had been sitting around, and that 
reminded me that there was supposedly 
a book in the works, a new novel, 
coauthored by Gene Roddenberry. 
MAJEL: Oh, you mean THE GOD 
THING? 

DARREL: THE GOD THING, yeah! 
MAJEL: Frankly, when it first came 
around — I had, you know, the right to 
take a look at it and turn it down if! didn’t 
feel it was up to par, that was in the 
contract. They got a young man in to write 
it, and he is an excellent writer and he 
wrote an awful lot — it needed a lot of 
filling in, in other words; it needed quite a 
bit more to it — and he did an excellent 
job. But it was no more Gene 
Roddenberry than if you picked up a pen 
and tried to write as Gene Roddenberry. 
You could see it! So, I didn’t okay it. 

What they’re doing is they’re looking 
for somebody else now who can go ahead 
and do that, write it like it’s Gene’s work. 
If you’re going to put Gene Rodden- 
berry’s name on a book it better be Gene 


Roddenberry, or at least what he would 
have done. 

DARREL: It’s a shame James Blish 
isn’t still around. 

MAJEL: Is he still writing? 

DARREL: James Blish? I’m afraid he 
passed away several years ago. 
MAJEL: Oh. You see, I don’t even 
know. I really don’t pay much attention to 
the books. I haven’t found them, with a 
Jew exceptions, to be that palatable. Gene 
was terribly upset with them for awhile, 
because they went out and they took all 
sorts of liberties. Kirk had other children, 
had four or five other wives, and brothers 
and sisters, things like that; and I’ve got 
to tell you, unless it comes out in the 
series it didn’t happen. 

DARREL: Right, right. 

MAJEL: So, if these people want to 
invent a world or so on, fine, but don’t 
mess around with Gene’s. 

DARREL: J had a friend several years 
ago who became enormously frustrated 
trying to figure out how all of these 
books fit into one another. 

MAJEL: They don’t, not at all. You 


know how they fit in? They all make 
money for Paramount. And that’s where, 
really, Paramount showed absolutely no 
discretion whatsoever. They allowed 
them to go on until Gene put his foot 
down. And now, of course, they’re 
sprouting up again because there really 
isn’t anybody there who cares enough for 
the integrity of the show, unfortunately. 
DARREL: The other thing I was 
wondering about, there is a virtual 
reality complex of some kind — 
MAJEL: There sure is, there’s going to 
be a bunch of them. 

DARREL: How is that progressing? 
MAJEL: How is that going? I think they 
opened one of them up in. . . in San Jose. 
Some of our characters went up and did 
some stuff with them, but I don’t know 
what they did. But, yes, they are a reality, 
they are opening, they’re going to be fun! 
Paramount now has a bunch of 
amusement parks, too, so I believe they 
are going to put up their own amusement 
centers at those. And I believe 
Universal’s going to close down after 
their contract is up this year, as will 
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undoubtedly MGM’s, at least that’s what 
I’ve heard. 

DARREL: Did you go through and do 
the virtual reality stuff yourself? 
MAJEL: I went through it in Houston, I 
did the real thing. (Laughter.) No, I 
haven’t seen Paramount’s version, But 
when I was down in Houston I went to the 
training camp where the astronauts were, 
and they were very nice. They took me 
through everything, took me through all 
the tests that they could operate, or that 
they figured that I wouldn’t get mad or 
throw up all over everything. (Laughter.) 
And I went into the shuttle, of course. I 
went into, at that time, Freedom, which is 
the space station. It was a day that I shall 
never forget as long as I live. 

They had all the astronauts who were 
there training, getting in and out of the 
shuttle with ropes and things like that to 
simulate weightlessness, if they had an 
accident and had to get outside the ship, 
so it was fun watching that. And then, of 
course — I’m usually wearing pants 
when I go out on days like that, but this 
one day I had a skirt on — so they said, 
“Okay, go on and crawl on up in the 
shuttle” (Laughter.) 1 said, “I'll be 
darned if I’m going to let a skirt stop me 
from this!” So, in I go. That’s quite a 
revelation, too. You see that great big 
huge thing there and you say, “Where’s 
the living room?” (Laughter.) But there 
is no such animal, of course, and inside 
it’s all such very very confined space. 
And then it is fun, because I have a dish at 
home, so I watch NASA Select with all of 
these guys who I had met there, who went 
up. It was fun watching them having been 
just exactly where they were. 

DARREL: Vow. 

MAJELL: But the virtual reality glove, I 
put that thing on with the mask, and they 
kept on straightening me back up and 
putting me back up on top of the ship, and 
I’ll be darned, I would slide off every 
single time. So, I wasn’t a real good 
candidate for that. 

DARREL: So, it’s virtual reality but it’s 
quite a bit different from actual reality. 
MAJEL: Oh, yeah. Well, you can’t think 
the same way. You're dealing with 
weightlessness, and I don’t understand 
that. 

DARREL: Well, I've basically run 
through all the things in my notes here. 
Apparently we have a good season of 
NEXT GENERATION to look forward to. 
MAJEL: Absolutely. 

DARREL: How about DEEP SPACE 
NINE? 

MAJEL: I don’t know anything about 
the stories, but they’re plotting away on 
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them. They’re paying an awful lot of 
attention to it. You’ve got a new look in 
the Promenade. I just went through the 
stage the other day for the first time and I 
was absolutely shocked! It’s happy! It’s 
more honky tonk. It looks great, it looks 
just great! So, they have made a bunch of 
improvements on that, physical 
improvements. And the stories . . . I think 
they’re kind of settling in to what kind of 
stories they want to do. And everybody 
seems very happy. Everybody’s back. It 
looks like a good year. 

DARREL: Great! And if we want to see 
the original cast of STAR TREK, we’ve 
got MCI commercials and everything 
else. 

MAJEL: Oh, my, yes! (Laughter.) 
DARREL: That was hilarious. 
MAJEL: I haven’t seen it yet but I’ve 
heard all about it. And I’m doing the 
voice on the new Hallmark 1701-D 
ornament commercials; I do the computer 
voice on that. 

DARREL: Yeah, I think I’ve seen that, 
with the actress who plays the nurse on 
NEXT GENERATION? 
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MAJEL: Oh, I know who you mean, yes! 
They showed me because I had to match 
in between some of her lines. 
DARREL: That’s the one thing about 
STAR TREK that I always enjoyed, was 
seeing the familiar faces that show up in 
the minor parts. 

MAJEL: Yes. 

DARREL: One thing that just occurred 


“to me: STAR TREK fandom, of course, is 


still out there. How does that work with 
Paramount and official communications 
with fandom? They seem to be 
cooperative a lot of the time, but then 
there are other times when it seems that 
these fan clubs and so on become very 
frustrated about things. 

MAJEL: Somehow or other, where fan- 
dom is concerned, Paramount has 
accepted it now. It took 25 years for them 
to accept, “Hey, you know, maybe the 
fans did have something to do with this 
show.” But it is a very unique show 
inasmuch as it was the fans that did keep 
it going, keep it on, since we had such a 
strong following. I think it is the fans, 
basically, who are doing it again. I’m not 
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sure that they give them enough credit, or 
pay enough attention to them. 

The show itself and the people in the 
show have also kept that image, that 
marvelous view, alive, and all of that 
enthusiasm alive. And we’re still doing it. 
The shows are moving along, everything 
is great, and Paramount can really kiss 
their lucky stars. (Laughter.) You know, 
that we do go out and do it. But, it’s alive, 
it’s well, it’s thriving and it’s growing, is 
which is marvelous! ‘ ; oad Ses 1 ae 

We’re also getting change, the look is 
changing, it’s a much more universal 
look now. You can see anyone at a 
convention, let alone at just a fan 
gathering. I was over in Germany two 
weeks ago and this one was sponsored by 
a medical group, so you can see where it’s 
going. These are not just kids, these are 
not just space people or anything. It 
encompasses all age levels and all 
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oing where no one had gone 
(c] before, Dan Madsen founded 

the STAR TREK fan club just 
out of high school with 15 members in 
1979. Today, he runs the Official STAR 
TREK Fan Club, a large organization 
with over 105,000 subscribers from all 
over the world. A man with a true love of 
the STAR TREK universe and philo- 
sophy, he was kind enough to offer 
insights into rumors of the proposed 
upcoming STAR TREK film — pos- 
sibly starring both the original and 
NEXT GENERATION casts — as well as 
share insights into the phenomenon that 
has become a cultural lifestyle and 
new mythology for generations of 
followers... 


MARK LUCAS: There’s going to be a 
new STAR TREK film. 

DAN MADSEN: That is indeed the 
rumor that is going around right now. 
Quite frankly, I think, if Paramount does 
produce another STAR TREK film, it’s 


going to be very exciting, and it will be 
very good for the Fan Club. The rumor is 
that it may tie the original crew and the 
Next Generation together. Time will only 
tell whether that indeed does happen. 


VITAL 
STATISTICS 


Name: Dan Madsen 

Age: 31 

Place of Birth: Aurora, CO 
Residence: Aurora, CO 
Education: High school education. 
My college education wasdeveloping, 
the Fan Club. 

Greatest Influences: STAR TREK, 
the films of George Lucas and 
Steven Spielberg, and the morals 
and ideas of Abraham Lincoln. (I 
collect a great deal of Lincolnana.) 
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MARK: Have you heard anything about 
what sort of format it would take, be it 
time travel, or would the two casts 
actually meet? 

DAN: I have not heard of a storyline or 
how it would work if they did the two 
jogether. The only thing I can tell you is 


~ that Rick Berman, in an interview with 


the Official Fan Club Magazine, did tell 
us that they were working on two different 
stories, one that featured all the original 
cast and one that only had a few of them in 
it. How those two crews would meet, if 
that’s the story they choose to use, I don’t 
know atthis point. But, I know it would be 
a box office smash to have the two crews 
together in the same film. 

MARK: Why have the two crews 
together — as opposed to doing two 
separate films? 

DAN: I think they’re of the mind that it’s 
time to pass the baton from the original 
crew to the Next Generation. The best 
way to do it would be to have a movie that 
literally does that. STAR TREK VI was 


ee ae 
“We’re living in a space age. STAR TREK — 


the original crew’s swan song. It’s time to 
move on to new things. I’m sure that’s 
what Paramount feels. It looks like there 
will be a movie released next Christmas 
(1994). We’re also fairly sure that the 
Next Generation will be in the movie. 
Whether the original crew (and in what 
form) will be there, we don’t know. We’re 
waiting to see what Paramount’s plans 
are. 

MARK: So, should we expect this to be 
the last season of the Next Generation? 
DAN: That’s a good question. I asked 
that of Rick Berman himself. He said, it 
appears that it is the last. He said, “It’s 
hard for me to say that because it’s like 
pounding the last nail into the coffin.” It 
appears that it will be the last, at this 
point, and then they will go into making a 
movie. 

MARK: Do you feel the audiences for 
the two different STAR TREKs are one 
audience or whether they are two separate 
groups who intersect? 
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DAN: I think if you had gone back six 
years ago, it would have been two 
different audiences, but, in my opinion, 
the audience is the same now. I think the 
original STAR TREK fans have come to 
love and accept the Next Generation, and 
those who have discovered the Next 
Generation have gone back and watched 
what the original crew have done and 
loved that. So, I see STAR TREK as 
having one audience. You might have 
favorites, meaning some may prefer the 
Next Generation over the original or vice- 
versa, but primarily it’s the same 
audience. STAR TREK fans now are 
open-minded to STAR TREK being made 
with new people. Before Next Generation 
came around, I think most fans felt that 
STAR TREK was Kirk, Spock, and 
McCoy and that’s it. There was no other 
STAR TREK. When the Next Generation 
came around, there was some resistance 
to it. Over the last seven years, it’s proven 
itself to be a worthy successor to the 


$2.50 U.S./S3.00 Canada 


EXCLUSIVE 
INTERVIEWS 
WITH THE 
ENTIRE CAST 
OF 
STAR TREK 
AND 

STAR TREE 
THE NEXT 
GENERATION 
PLUS 
STAR TREK 


comics 14 _ interview 


original STAR TREK. I think it’s warmed 
the fans up to the idea of STAR TREK 
being made with new people. Because of 
the Next Generation’s success, I think 
DEEP SPACE NINE has had an easier 
time of being accepted by people since 
they have already come to see that STAR 
TREK can still be made without the 
original people and still be done well. So, 
people today view STAR TREK dif- 
ferently than they did seven or eight years 
ago. I think they’re more open-minded 
now to various crews living within this 
universe created by Gene Roddenberry. 
For that reason, I think STAR TREK fans 
love both the original and the Next 
Generation and DEEP SPACE NINE, and 
don’t consider themselves part of this 
team or that team; they see it as all one 
universe and have come to accept it as 
such. 

MARK: What do you think it is about 
the STAR TREK phenomenon that allows 
these people to accept all different casts 
and worlds?. 

DAN: It certainly comes right down to 
that basic philosophy of Gene Rod- 
denberry’s, which is a positive view of 
the future, of peoples of all different sizes, 
shapes, and colors working together, not 
being overcome by technology but 
working with technology to improve life. 
It’s also this feeling of exploring space, 
which is a great frontier. We are now 
sending a space shuttle up which is 
literally a space ship, because it takes off, 
it goes up in space, it comes back down, 
and it can be used again. I think we’re 
living in a space age. We can see that 
STAR TREK isn’t as far fetched as we 
might have thought it to be 30-40 years 
ago. I think people are more open-minded 
to the idea of space travel and exploring 
the stars. When you merge that with 
Gene’s philosophy of humankind living 
together in peace, with great storytelling 
and interesting characters, and with novel 
concepts and ideas that were introduced 
into the original show and were carried 
through to the latest incarnation, I think 
you find that STAR TREK is a kind of 
modem day mythology, taking the place 
of some of the older ideas that used to be 
expressed before we had television and 
radio. STAR TREK today is kind of our 
modern mythology. 

MARK: Do you think, in 25, 50, or 100 
years, people will look back at STAR 
TREK as a piece of cultural history? 
DAN: Yes, I do. I think they will look 
back upon it as part of our cultural 
history. If you were going into the future 
100 years from now, it’s hard to say 
whether STAR TREK would be viewed as 


anything of great importance. I think it 
would be viewed as very important as far 
as entertainment goes. But, whether it 
would have accomplished higher or 
loftier goals than that, I can’t say. I 
certainly think that STAR TREK has 
what it takes to be remembered 100 years 
from now. Indeed, I think people will look 
back and possibly revere the original 
crew, because they were the grand- 
daddies, the ones who started it all, who 
pushed it off onto its maiden voyage. I 
think Gene Roddenberry will be 
considered a forward-thinker and a man 
ahead of his time, without question. He 
certainly reserved a place in the history 
books for his name. 

MARK: Do you think the science fiction 
of STAR TREK will become the science 
fact of the future? 

DAN: Yes. In fact, a lot of the technology 
that was used on the original STAR TREK 
series has come to life today. McCoy’s 
laser surgery, the doors that opened and 
closed (we see those in every grocery 
store now) . . . there is a lot of the 
technology that was used in the original 
show that is coming through today. I know 
that the people who work on THE NEXT 
GENERATION try to devise technology 
on the show that isn’t so far-fetched and 
beyond what could happen in the next 20- 
30 years. So, much of the technology you 
see on all the series, especially the 
original, has already come true and will in 
time show that there were many forward 
thinkers working on this series and 
developing technology that may actually 
come to pass. 

MARK: How do you think the STAR 
TREK series have influenced subsequent 
generations? 

DAN: I think it’s given people a positive 
view of what they would like their future 
to be like. I know that, many times, many 
of the actors have told me, when they go 
places, people tell them that STAR TREK 
had a great influence on their lives. Had it 
not been for STAR TREK, they might not 
have become involved in the space 
program. I know that Gene Rodden- 
berry toured some NASA space facility. 
When he walked in the door, they all 
stood up and gave him a standing ovation. 
He said, “What was that for?” Many of 
them came up and told him, “Not only 
have you entertained us, but you have 
influenced our lives. Had it not been for 
you, I wouldn’t have become involved in 
the space program” or become an 
engineer or a scientist. So many of the 
actors tell me that that happens to them all 
the time, everywhere they go. DeForest 
Kelly tells me that he gets letters from 


today is kind 


of our modern mythology.’ 


doctors and nurses saying that they were 
influenced by his role on the show, to 
become a doctor or a nurse. So, it’s had a 
great influence, a positive influence, on 
young people who have grown up to take 
on roles that were inspired by STAR 
TREK. I think THE NEXT GEN- 
ERATION has had a tremendous influ- 
ence on the younger generation. I think, 
15-20 years from now, we may see the 
results of those who were influenced by it. 
MARK: How much longer do you think 
the STAR TREK phenomenon can 
continue? 


DAN: I think it has unlimited 
possibilities. As long as Paramount 
continues to have an interest in it, as long 
as the audience is there for it, and as long 
as they are able to maintain the quality of 
the show, which up to this point they’ve 
done almost beyond belief, as to how 
good they’ve kept the show, actually 


improving the quality over the years. I 
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certainly think it could do another 25 
years without question. It could go as long 
as it’s been around up to this point. I 
wouldn’t be surprised to see a new 
incarnation of STAR TREK 25 years 
from now being successful. It all comes 
down to how much the people involved in 
the show are willing to put into it. If they 
put their hearts and souls into it and are 
doing it for the right reasons, then the 
audience will accept it and continue to 
watch. I think STAR TREK has a bright 
future ahead of it. I don’t foresee it ending 
any time in the near future. 


MARK: Do you see any great changes 
now that Gene Roddenberry is no longer 
with us? 


DAN: I don’t see any great changes. 
From my understanding, after the second 
season, Gene really was not actively 
involved in the show. I know that Rick 
Berman and Michael Pillar had a great 
deal to do with THE NEXT GEN- 
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Lieutenant Worf. 


ERATION during the years even Gene 
was alive. A lot of people automatically 
think that Gene’s death must have 
changed STAR TREK in some way. It 
did, because the creator was no longer 
there, was no longer to add his input and 
his insight into the universe he created. 
But he put into place good people who 
knew what Gene wanted, who knew what 


Lt. Commander Data. 


STAR TREK on TV: “A lot to look forward to? 


STAR TREK was about, and who have 
continued to keep the flame burning with 
quality STAR TREK. I think the Next 
Generation continues to show that STAR 
TREK is thriving and surviving quite well 
after Gene’s death. DEEP SPACE NINE 
is a refreshing new look at the universe 
created by Gene. And, all future STAR 
TREKs will reflect Gene’s personal point 
of view, albeit with some new touches and 
changes. I think it’s important to be able 
to have the creative freedom and change, 
and do a few things to make it a little 
different or else it will grow stagnant and 
people will tire of watching the same 
thing over and over and over again. Gene 
would have wanted that. Gene told me in 
an interview that “It would make me 
really happy if 100 years from now 


Captain Jean-Luc Picard. 


someone made a new STAR TREK, and 
people were saying, ‘That is really good. 
That blows away Roddenberry’s STAR 
TREK.’ That would make me happy if that 
were to happen. I think there are such 
talented people still working in this 
industry that I don’t see any reason why 
my creation can’t continue.” I think he 
was very sincere about that, too. 
MARK: From a ’60s TV series, 
expanding to popular culture to 
conventions, a fan club, almost a 
lifestyle out there, how do you view this 
whole phenomenon? 

DAN: I view the phenomenon, in your 
words, as a lifestyle. STAR TREK is an 
industry all its own. There is hardly any 
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William Riker. 
place you can go today without seeing 
something connected to it or a reference 
made to it. It’s really amazing how much 
it’s become a part of our popular culture. 
I view it as a lifestyle, to a certain extent. 
People try to live the philosophy of the 
show. Certainly, the very die-hard 
Trekkers take that quite seriously. I think 
the show has become ingrained in our 
minds, I think it’s an optimistic view of 
what life could be like if we really wanted 
it to be that way. What it comes down to is 
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: 
“Nobody really understands just how many 


fans STAR TREK has in this country’ 


that, if we can show mankind living in 
peace with the Klingon empire in the 24th 
century — and that’s no easy task — it 
should say to us that it’s not as tough for 
us to get along right here on our own 
planet right now. There are all kinds of 
messages that you can take from STAR 
TREK. It’s pure entertainment, but there 
are some important things that the show 
does say. 

MARK: Speaking of the STAR TREK 
lifestyle, you are actually living it, being 
the president of the Official STAR TREK 
Fan Club. 

DAN: Yes, to a certain extent, I guess that 
might be true. It’s a profession, a job for 
me. We have approximately 15 em- 
ployees. Yet, all along the way, I’ve never 
lost my passion for STAR TREK, which 
brought me into this whole thing in the 
first place. It’s amazing. On a daily basis, 
I deal with fans, with Paramount, the 
actors and the people who produce STAR 
TREK, and I’m still amazed at just how 
popular the show is becoming. It’s mind- 
boggling when you see people coming out 
of the woodwork who go home and watch 
THE NEXT GENERATION every night, 
as well as people who are anxious to see 
another STAR TREK movie. There are 
people who read STAR TREK maga- 
zines, and those that buy communicator 
pins. I’m shocked sometimes. Nobody 
really understands just how many fans 
STAR TREK has in this country. It’s 
quite underestimated. 

MARK: Could you estimate? 

DAN: Rick Berman said that, on 
average, they have between 20-30 million 
who watch the show each week. I think 
that’s true. Most of those people are 
probably seriously interested in the show. 
They may not be so ‘interested that they 
would go to a convention or join a fan 
club, but they certainly watch the show 
with a passion, and might buy a STAR 
TREK book and read it. I think the 
numbers are pretty big. 

MARK: Tell me about the Fan Club. 
DAN: We publish the original STAR 
TREK magazine. We currently have a 
circulation of 105,000. The magazine 
comes out six times a year. You get a 
membership kit initially when you join. 
You get the official STAR TREK 
catalogue. We have over 800 items in the 
catalogue currently. We’re kind of STAR 
TREK Central, the releasers of a lot of 
information. We offer interviews with the 
people who produce the show. We sell the 
merchandise as well, so we’re an outlet 
for STAR TREK collectibles. We have an 
actor-forwarding service; if you want to 
write to your favorite actor, we ensure it 
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gets to them. We have a pen-pal service. 
We're not a social club, so we don’t have 
meetings where we meet the second 
Tuesday of every month or anything. But, 
we primarily offer publishing/mail order. 
MARK: And you're global? 

DAN: We're global. 

MARK: How did you found this 
organization. 

DAN: I was a STAR TREK fan way back 
in junior high school, around 1975. I went 
to the STAR TREK conventions like 
everybody else. When the first STAR 
TREK movie came out, I was eagerly 
awaiting it. I was so excited. I saw the 
movie and, unlike other people, I really 
loved it. I thought it was great. I decided 
to start a fan club for the movie. I 
advertised it. I think I got 15 members. I 
got a job at a print show and learned how 
to do layout and design. Over the course 
of time, I developed a slicker product. 
Paramount got ahold of it and said, “This 


is what we’ve been looking for. You have 
the right amount of professionalism with 
the right amount of fanaticism.” They 
licensed me, and I’ve been licensed with 
them since 1983. We’ve nurtured and 
developed it over time, added a little 
merchandise here and there. Before you 
know it, we built up a catalogue. We’re 
now expanding the pages of the magazine 
and getting onto the newsstand. It’s 
grown and grown. It’s not happened 
overnight. It’s been 12 years in the 
making. 

MARK: If this is, indeed, the last season 
of the NEXT GENERATION series, what 
do we have to look forward to? 

DAN: There’s a lot to look forward to. 
You still have DEEP SPACE NINE on 
television, which will be on every week. It 
continues to evolve and grow. It’s an 
exciting project. I think the production 
team on DEEP SPACE NINE has done a 
wonderful job of keeping STAR TREK 
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alive. People keep thinking that, once 
THE NEXT GENERATION leaves TV, 
it’s over. They fail to realize that their 
adventures have not ended. They’re 
moving from the small screen to the big 
screen, If they make the movie in April, as 
Rick Berman has mentioned, you’re still 
going to see the crew in new adventures 
you've never seen before, probably more 
exciting than any one hour episode you’ ve 
ever seen on television, because they’ll 
have a larger budget and want to make the 
movies each as exciting and unique as 
possible. So, by no means have the Next 
Generation’s adventures ended. They 
may have just begun with the most 
exciting voyages once they hit the big 
screen. STAR TREK, by no means, is 
going to be losing one of its family. 
NEXT GENERATION will be there. 
MARK: Can you give us any hints on 
what to expect in this last season? 

DAN: I know they’re working on some 
good stories for Picard. I know they’re 
working on an interesting story on Geordi 
LaForge. We’ll meet his family, and his 
father played by Ben Vereen. I think the 
sixth season was a better season than the 
fifth, and I think they’re on a roll. They 
have exciting plans for DEEP SPACE 
NINE, with some evolutionary changes 
for both Kirinares and Dax. From what 
they tell me, there won’t be any big 
changes in characters or sets or costumes 
in THE NEXT GENERATION. The 
show will go on as if it wasn’t ending. It'll 
just continue, making good shows with 
good stories and interesting character 
development. If the movie is done, it’s 
anybody’s guess whether they’ll end the 
show on television in some form or 
fashion or whether they’ll lead you into 
the movie. 

MARK: Do you eventually foresee a 
DEEP SPACE NINE film?. 

DAN: Possibly. It’s hard to say. I think 
the Next Generation have a lot of life in 
them as far as movies go. They’re all 
young people. Theoretically, they could 
be making movies for the next 25 years if 
they continue to be successful. How long 
DEEP SPACE NINE stays on television, I 
don’t know. Certainly, THE NEXT 
GENERATION is the number one rated 
series in syndication and they’re taking 
that off the air, for whatever reasons 
Paramount feels they need to do that. 
Possibly, six years from now they may 
feel they have to do the same thing with 
DEEP SPACE NINE. We don’t know 
where the Next Generation will be in the 
films, or whether they’d do a co-film with 
the two series, or give DEEP SPACE 
NINE their own films. It depends on how 


successful DS9 is six years from now. It’s 
as real a possibility as the Next 
Generation getting their own movie 
today. 

MARK: The possibilities sound endless. 
DAN: They are. Really. If there’s one 
thing that STAR TREK has proven, it’s 
that it is endless. There are as many 
stories and as many characters as there 
are in the universe. Literally. Gene knew 
that. He knew that when he created the 
original STAR TREK. Fans at that time 
felt there was no STAR TREK if it wasn’t 
with Kirk, Spock, and McCoy. I think 
Gene knew all along that STAR TREK 
was greater than just three characters and 
that it was a universe, an idea, a 
philosophy, and this organization called 
Star Fleet on exploratory missions — not 


military missions but scientific, peaceful 
missions exploring the universe. How 
exciting that could be for mankind. Gene 
knew it was greater than three characters. 
That’s why, when he developed THE 
NEXT GENERATION, he knew he 
shouldn’t do retreads of the original 
characters. He needed to make them as 
unique as every human that lives on this 
planet. He’s done so. Rick Berman and 
Michael Pillar have done an admirable 
job of carrying on that tradition. Let’s 
hope, if they make new series in the 
future, that the characters are as unique 
and original as what we’ve been given in 
the last three series. 

For information on the STAR TREK 
Fan Club, write: P.O. Box 111000, 
Aurora, CO 80042. 


Dan Madsen on the bridge of STAR TREK The Official Fan Club. 
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ince sometime in a long-ago 
{s) era, the late 1980s actually, 
fans of science fiction and fan- 
tasy and horror and music and comics 
and who knows what all, in the Florida 
counties Hillsborough, Pinellas and 
Pasco, have enjoyed a TV program that 
has been called a cross between SATUR- 
DAY NIGHT LIVE and ENTERTAIN- 
MENT TONIGHT. 
In the years since it first aired, UN- 
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DERGROUND ENTERTAINMENT's 
fame has grown, and Jumpin’ Jim 
O’Rear and his many-nicknamed co- 
horts have become influential elbow- 
rubbers of the rich and famous. 

Seriously, I kid you not, I’ve got the 
press hype to back this up. They do 
conventions, guest appearances on other 
shows, national magazines and comic 
books have paid them their due — 
they've even been in a cartoon! 


Clockwise: photo of the 
“real” Mr. Dorn (GQ 
material!), graphic from 
a special ST:TNG 
T-shirt, and two pencil 
images from DC 
Comics’ ST:TNG, by 
Gordon Purcell. 
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All kidding aside, UNDERGROUND 
ENTERTAINMENT has made its mark 
and among its most popular segments 
are Jumpin’ Jim’s interviews. Among the 
notables he has spoken with are Normal 
Fell, Bob (Captain Kangaroo) Keeshan, 
Ron Ely, Jack Kirby, Ed Neal, Butch 
Patrick, Marc Singer, Norm Breyfogle, 
Sandahl Bergman, Boris Vallejo, Fred 
Travalena, Mark Texiera, Matt Wagner 
and Kyle Baker. Also, of course, there 
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audition for STAR TREK it’s like some happening!” 


Worf, Picard, Troia, and Data — wrap-around trade paperback cover painting, from DC Comics. 


have been many STAR TREK interviews 
in that time, and COMICS INTERVIEW 
is pleased to present this selection from 
among them... 

JIM O’REAR: Michael Dorn is prob- 
ably most recognized right now as Worf 
from STAR TREK: THE NEXT GENERA- 
TION. I want to basically just start off 
with where you grew up and what got you 
interested in acting? 

MICHAEL DORN: Quite a segue, don’t 
you think? (Laughter.) Well, I was born 
in Texas, raised in Pasadena, and I just 
started . . . well, I was always on stage. I 
was in bands and orchestras and stuff like 
that through high school, and then I went 
to college for radio and TV producing. 
And in college stations you do every- 
thing. So, whenever I got in front of the 
camera the department heads would come 
down and they would say, “You know, he 
should really pursue that.” I didn’t really 
do it until probably ’76, ’77; I got really 
pushed into doing it by an assistant 
director on THE MARY TYLER 
MOORE SHOW. And I pursued it and it 
just took off from there. 

JIM: What would you say would be your 
really really big break? 

MICHAEL: Really really big break? 
Oh, I don’t know. (Laughter.) 

JIM: It’s gonna happen, huh? 
MICHAEL: Yeah. Actually, I guess 
CHIPS was... Well, you know, instru- 
mental was a show called WEBB which 
was the first thing I'd ever done where I 
had a lot of lines, and it was going to 


branch into a recurring character, and 
from that I got an agent and nine months 
later I got CHiPS and that lasted three 
years. But I think STAR TREK is prob- 
ably the best job I’ve ever had. 

JIM: How did you get the audition for 
that? 

MICHAEL: It’s just — you know, 
people are under the impression for some 
reason that when they say there’s an 
audition for STAR TREK it’s like some 
happening! But it was just another inter- 
view, for all of us. We knew it was for a 
pilot, we knew it would be fairly success- 
ful — at least the first episode would be, 
you know. (Laughter.) But that was about 
it, and I just read for it and got it. 

JIM: Did you feel any pressure from the 
old TREK fans? 

MICHAEL: Well, when you’re just in- 
terviewing nobody else is in there, it’s not 
like you’ve got all of this stuff working 
against you at all. It’s just another inter- 
view that you go on. 

JIM: When you went into that did you 
know you were going to be auditioning 
for Worf? What did you think when you 
first got this call that they wanted you to 
be this Klingon? 

MICHAEL: Well, my manager didn’t 
know what a Klingon was, what I was 
interviewing for. (Laughter.) But I knew. 
And it was great because I wanted to play 
acharacter in makeup, I wanted to do that. 
So, it was sort of like a blessing. 

JIM: How early do you have to get there 
to get all that makeup on? 
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MICHAEL: Usually two hours before 
time, before call time, which is usually 
five or six or something like that. 
JIM: Ow! (Laughter.) Much too early to 
be awake. Now, I talked to you a couple 
of years back and you seemed to be 
having a whole lot of fun on the set. Is it 
still as exciting and fun as it was two 
years ago? 
MICHAEL: Oh, yeah. You talked to me 
two years ago? 
JIM: Yeah, up at the Atlanta Fantasy 
Fair a couple of years back. 
MICHAEL: Was I witty? 
JIM: You were very witty. (Laughter.) 
What would you say would be one of your 
favorite things that you’ve done on 
the show, like a favorite episode? 
MICHAEL: Well, you know, Worf has 
a lot of good moments; most of his 
stuff I’ve enjoyed. He’s had great lines 
and wonderful scenes. One of my favorite 
episodes is the one where Data builds his 
child. I think that’s my favorite episode. 
But, you know, there’s no. . . I never 
really wanted to, like, have a bunch of 
shows just about me. I prefer just acting 
with different characters in a show. 
Patrick and Jonathan and Brent are three 
of my favorites to act with. Marina is 
wonderful, too. And Colm is a wonderful 
actor. 
JIM: There was a nasty rumor going 
around Florida that at the end of the last 
season, the cliff-hanger, that they wrote 
that and didn’t know how they were 
going to finish it. To clear it up, is that 


ACTOR 


“T like it all, I love television, I love movies, 


eally like theater. I like to do it all?’ 


Pencil page by Purcell from ST:TNG #7, featuring Picard and Worf. 
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MICHAEL: The nasty rumor around 
Paramount was, around Hollywood, was 
that’s what they do to make sure we don’t 
ask for more money. (Laughter.) That's 
the real ramor — and that’s what I think 
they were trying to do. And as soon as 
everybody negotiated that’s when they 
started writing the script and kept every- 
body there, but till that point anybody 
could die. I could press the button and get 
electrocuted, you know, and Worfis gone. 
It could be, but we never know. You never 
know what these people are thinking. 
JIM: You mentioned early on that you 
used to do a lot of stage work. Do you 
still get to do any of that? 

MICHAEL: No, it’s pretty much this is 
it, at least for another couple of years. As 
soon as this is over then Ill go back. 
JIM: Do you like the stage more? Or 
would you rather be in front of the 
camera? 

MICHAEL: | like it all, I really like it 


all. There’s not too much that I don’t like. 
The only thing that I find difficult, or a 
little bit sort of (gestures with hand), is 
soap operas. That’s the only kind of acting 
where I kind of go, “Oh, great (gri- 
maces):” (Laughter.) | mean, it’s wonder- 
ful to get the job and everything like that, 
but it’s like... You’Il say, ““You know, I’d 
really like to do this in a dramatic —” 
And they’ll say, “Michael, forget dra- 
matic, just do the line.” And that’s all they 
want. But I like it all, I love television, I 
love movies, and I really like theater. I 
like to do it all. 

JIM: Are you looking at any scripts now 
for any movies in the time off that you 
have? 

MICHAEL: There are two scripts right 
now that we’re trying to jump on for the 
hiatus, which is May or June or something 
like that. One is an airplane movie, a war 
movie, and one is a detective show, a 
movie that’s going to be shot around that 
time. Hopefully I’ll have an opportunity, 
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Various pencil panels by 
Gordon Purcell of Dorn’s Lt. 
Worf character from STAR 
TREK: THE NEXT 
GENERATION — The Comic! 


but you never know. We’re just going to 
have to keep pushing and see what 
happens. 

JIM: Just to sort of wrap this up, would 
you have any advice that you could give 
to gnybody that wanted to get into sci- 
£nce fiction film acting? 

MICHAEL: Don’t! (Laughter.) Don’t! 
You know, if you want to try acting then 
it’s good to get a real knowledge of all 
types of acting, not just science fiction 
acting. It’s good to have it all. I mean, 
Patrick has probably never thought of 
doing science fiction but his background 
in Shakespeare and in the stage really 
prepared him for that. Same with all of us, 
you know. You just have to go to college, 
go to school and learn as much as you can 
before you get out there. Believe me, 
there’s going to come a time when 
somebody’s going to say something to 
you and you’re going to go, “What?” 
(Laughter.) “How do I do that, oh my 
God!” It’s good to be prepared. QD 
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“We reached a peak with STAR TREK IV-” 
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JIM O’REAR: Jumpin’ Jim O’Rear at 
the Tampa Trek Con with George Takei 
— did I say that right? 

GEORGE TAKEI: You said it very well. 
One would think you’re Japanese, Jim. 
(Laughter.) 

JIM: We want to get an overall view on 
the whole STAR TREK concept, starting 
with the television series. How did you 
get the part of Sulu? 

GEORGE: Nothing really extraordinary. 
My agent called with an interview for a 
pilot film — which is actually a demon- 
stration film; it’s not the series itself. I 
went and got interviewed by Gene 
Roddenberry and two days later my 
agent called to say that I was cast. But 
then there was still pins and needles 
because that’s the pilot film which is 
shown to the networks, the advertisers, 
and so forth. And we waited for awhile 
and that sold, so we got on the air. But 
then it was still pins and needles time — 
because our ratings were very low. Each 
season it was like THE PERILS OF 
PAULINE, you know, hanging on by the 
fingernails, wondering whether we would 
be renewed or not. 


As a matter of fact, after the second 
season we were cancelled. But we already 
by that time had gotten a hard-core group 
of dedicated, tenacious fans and they 
started their letter-writing campaign, and 
because of that we were revived for a third 
season. But they switched the time slot to 
Friday nights at 10:00, which was not our 
slot. Our ratings plummeted, and there- 
fore the television exposure came to an 
end. And we thought we’d fade away, you 
know, just gracefully like old soldiers. 
But that wasn’t to be because the letter- 
writing campaign started up again, and 
they decided to revive us as a series of 
animated Saturday morning cartoons. So 
we came back in that guise, I think it was 
in’72 or ’73. It lasted for about two years. 

And that just added to the momentum. It 
kept building and building, until finally 
— ten years after the cancellation of the 
TV series — we came back as a major 
motion picture. And that critically got 
mixed reviews, but the box office was 
sensational. So they decided to do a sequel 
to that two years later. That was equally 


comics 24 _ interview 


George with (left to 
right) Walter 
Koenig, Gene 
Roddenberry, 
James Doohan and 
Meg “The Cage”/ 
“The Menagerie” 
Wyllie — c. 1991. 


well received at the box office, and that 
started to take on a head of steam of its 
own. We sort of turned the sequel formula 
upside-down, because generally a sequel 
does a tad bit less than the original film. 
But our sequels seemed to top the previ- 
ous installment. Each new installment 
seemed to do better than the previous one. 
JIM: Doing something right? 

GEORGE: Well, we were. We reached a 
peak with STAR TREK IV: THE VOY- 
AGE HOME. That was the singular most 
successful STAR TREK yet. When STAR 
TREK V opened, it opened well, but that 
was a very competitive summer. The first 
week we opened we did $17.6 million, 
which was very good. The second week 
GHOSTBUSTERS II opened and our box 
office plummeted 60% to $7.1 million. 
The next weekend BATMAN opened and 
we did $3.2 million or something. And 
then the weekend after that HONEY, I 
SHRUNK THE KIDS, the weekend after 
that KARATE KID III, the weekend after 


GEORGE TAKEI 
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“Roddenberry knew how to cast for ensemble. He 


. ees ee eee 
knew how to cast people who were compatible?’ 


Grace Lee Whitney, 
Walter Koenig, DeForest 
Kelley, Majel Barrett- 
Roddenberry, Leonard 
Nimoy, Gene 
Roddenberry, Nichelle 
Nichols, James Doohan, 
George Takei, and 
Roger C. Carmell 
(Harry Mudd). Only 
absentee: William 
Shatner. 


that LETHAL WEAPON II, and the 
weekend after that JAMES BOND 
XXXIX. (Laughter.) 

It slowed down tremendously at $48 
million, and we need to do somewhere 
between $75 million and $80 million to 
break even, just to break even. 

JIM: Do those overall totals include 
video sales and that kind of thing, 
though? 

GEORGE: No, they do not. That’ll come 
later. The decision on sequels at the studio 
is based solely on the domestic box office. 
Yes, they will be making more from other 
ancillary sources, the videos and foreign 
sales and television sales, etc. But that’s 
traditionally not been part of the formula 
in terms of a decision on a sequel. 

JIM: Did you have any idea while 
working on the television series that it 
was going to become so popular and get 
all these spin-offs and the comic books 
and movies and all that? Did you know 
back then that it was going to be that 
popular? 

GEORGE: Well, because I want your 
audience to think that I’m wise and pre- 
scient and have foresight, that I’m a 
visionary, I should say, “Yes, I knew that 
24 years later we would be still doing 
STAR TREK!” (Laughter.) But, unfor- 
tunately, I was not. 

What I had, in fact, predicted was that 
we would be lucky to last two seasons. 
Because with STAR TREK I smelled 
quality; it was a show put together with a 
great deal of imagination, care and integ- 
rity. I saw a lot of very talented people 
associated with the production. And tele- 
vision is not known for respecting quality, 
so I said, “Given this quality show and 
given the nature of television, we'll last 


two seasons.” I was off by one — but as it 
turned out I was off by decades! 
(Laughter.) 

JIM: Since it was a new cast and anew 
thing going onto television, I know that 
new shows starting out .. . a lot of ego 
and attitude problems and that kind of 
thing come up. 

GEORGE: What, us? (Laughter.) 1 
don’t know what you're talking about. 
(Laughter.) : 
JIM: What was the working atmosphere 
like on the set? 

GEORGE: Oh, absolutely, it was a good 
working atmosphere. We had — and this 
is a tribute to Gene Roddenberry — he 
knew how to cast with an eye for the 
ensemble. He knew how to cast people 
who were compatible with each other, and 
who brought talents that reinforced and 
complemented each other. So, it was a 
very good working environment we had 
on STAR TREK. You get a wonderful 
sense of our camaraderie and enjoyment 
of each other off the screen. 

JIM: Right. 

GEORGE: We’d like to think that we’re 
good enough actors so that we can fake 
that when we actually hate each other. 
(Laughter.) But we're really not that 
good; what you see is really the truth. We 
do have that kind of chemistry. And I look 
forward to each STAR TREK movie be- 
cause we do enjoy each other’s company. 
JIM: And that natural stuff comes 
across on film. I mean, most of the 
time you watch and say they're fakin’ it, 
but — 

GEORGE: We really hate each other. 
(Laughter.) We’re at each other’s throats, 
but what you see coming off the screen is 
brilliant acting! (Laughter.) 
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JIM: What is your favorite episode of 
the television series? 
GEORGE: Well, you know, there’s one 
episode in which Sulu gets to demonstrate 
his swashbuckling prowess, “Naked 
Time.” That was great fun and I am most 
fond of that. 
JIM: Going on to the films, how did 
Shatner and Nimoy come to direct the 
films that they did? 
GEORGE: Well the pattern was set by 
Leonard. He was at one time rather un- 
happy with continuing to play Spock. He 
felt that his career was constrained by the 
tremendous impact that the character 
Spock had made, and so he was trying to 
get away from it. He was resisting coming 
back to each new installment of STAR 
TREK. So, the studio had to seduce him. 
(Laughter.) By, you know, offering him 
more and more. And it got to the point 
where they couldn’t offer him money, so 
they offered him the directing opportu- 
nity, which Leonard had actually lobbied 
for. So, that pattern has been set by 
Leonard’s chomping at the bit, so to 
speak, as an actor. 

And it turned out that was a very wise 


. move on his part because he has enor- 


mous talents as a director! And he seems 
to be wanting to grow in that direction 
more than as an actor now. He’s enjoyed 
enormous success as a director, certainly 
with STAR TREK III and STAR TREK 
IV, and subsequently with THREE MEN 
AND A BABY. Then something quite 
different, THE GOOD MOTHER, a very 
serious examination of the contemporary 
approach to women in very trying and 
intimate situations. It was, I think, a very 
penetrating examination of that contem- 
porary issue. So, he’s enjoying an enor- 
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Gordon Purcell’s 
pencils — page 3 of 
DC Comics’ 
adaptation of STAR 
TREK VI: THE 
UNDISCOVERED 
COUNTRY. 
George’s “Sulu” 
character is 
showcased in this 
opening sequence. 


“The first week we opened we did $17.6 million.” 


mously successful career as a director. 
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Bill, you know, wants his, too, just to be 
fair! So, he dove into STAR TREK V, and 
I must say on the set he created a good 
working environment. But STAR TREK 
V has not done, as I said a little bit earlier, 
as well as the ones directed by Leonard, 
and I’m sure that that’s going to make 
some kind of impact on his decision to 
follow the path that Leonard’s blazed. 
JIM: As far as their overall concept of 
directing films on the whole STAR TREK 
concept, do they basically complement 
each other, or is it two totally different 
working atmospheres? 


a COMIC BOOK 


Blue bine Comic 
Book Pages Pro 
Blue Line Sampler 
Blue Line Comic” 
Book Cover Sheets 
Blue Line Comic 
Book Layout Pro 
Blue Line Comic 
Book Pages 

Blue Line Concept 


Sketch Pages 
ial Promotion by 


Comic Book Pages : 
Concept Sketch Pages $6.95 
Comic Book Layout Pages Pro $6.95 


Blue Line Sampler $7.95 
Comic Book Cover Sheets Pro $7.95 
Comic Book Pages Pro $12.95 
Ordering Information: 
Send Check or Money Order. Allow 3-5 weeks for delivery. 


Please add $2.50 for 1st pack and $.50 for each additional pack. 
Please no credit cards at this time. 


10 3/4" x 16" 


Name: 


Address: 


Phone: 


ict 


— 


GEORGE: You mean the approach that 
the two actors have, between Leonard and 
Bill? 

JIM: Yeah. 

GEORGE: Well, you see, the kind of 
personalities — you’ve been watching 
STAR TREK long enough to know the 
difference between Spock and Kirk, and 
also the difference between Leonard 
Nimoy and Bill Shatner. Certainly, they 
bring their very strong personal imprint 
to both their styles of directing 

JIM: When you come to conventions 
like this do you ever get confronted by 
fans that seem to know so much more 
about the series than you yourself? 
GEORGE: Oh! Absolutely. I don’t pre- 
tend to be an expert on STAR TREK. I 
just reported to the studio, punched in in 
the morning, said the lines that I had 
memorized, and when the time came I 
punched out and went home. It’s those 
people in the audience that have studied 
the episodes, have examined every nu- 
ance of this. They have interviewed all of 
the various technicians as well as the 
actors. They know the lore, they know the 
history, they know the entire body of 
STAR TREK. And I don’t pretend to be 
that. I am a tiny gear in the huge machin- 
ery of STAR TREK. 

JIM: What was your favorite film to 
work on? 

GEORGE: I would say, of the STAR 
TREK series, probably STAR TREK IV: 
THE VOYAGE HOME. In part because 
we shot on location in San Francisco, and 
that is such a wonderful city to work in; I 
Jove that city. It’s my father’s home town, 
and it’s got a collection of the greatest 
restaurants in the world. Every night we 
got a chance to explore and taste and 
sample different restaurants that are rep- 
resentative of San Francisco. 

JIM: That one seemed like a lot of fun to 
work on; even the script, with the humor 


A mere fraction of the many items available from the merchandising of 
the original STAR TREK. 


and all that was involved. 

GEORGE: Exactly, exactly that. 

JIM: Now, if they do decide to do a 
STAR TREK VII would you — 
GEORGE: Now wait, that’s an iffy 
question. 

JIM: That’s true, but I'm getting a 
message from Marcello, 

GEORGE: Marcello, Marcello! You're 
mispronouncing that poor man’s name. 
(Laughter.) 

JIM: If for some reason, an act of God 


or whatever — 

GEORGE: We had God in STAR TREK 
V. (Laughter.) And you saw what God did 
in that! (Laughter.) 

JIM: Would you yourself be interested 
in directing anything like that? 
GEORGE: Well, you know, you're ask- 
ing a preposterously iffy question — and 
we’ ve already put it in that context, right? 
JIM: Right. 

GEORGE: So, in that context of the 
preposterously iffy, I’d Jove it! DO 


“We look at the structure and feel of what some- 
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Left to right: Bruce Johnson, Ron Bawden, Tony Meininger, Bill Church, Mark Levoe and David Heilman, with the 


s the creator of models for 
fa) STAR TREK: THE NEXT 
GENERATION and STAR 
TREK: DEEP SPACE NINE, Tony 
Meininger is largely responsible for the 
fabrication and design of various space- 
craft and sets on science fiction’s most 
popular television series. Through Bra- 
zil Fabrication and Design, Meininger 
takes ideas and fleshes them into three- 
dimensional functioning models, con- 
structions which aid in creating an illu- 
sion of the future come alive. We caught 
up with creative and philosophical 
Meininger at his studio as he shed light 
on their creation and what it’s like 
working on STAR TREK... 
MARK LUCAS: What's involved in 
making models for STAR TREK? 
TONY MEININGER: Initially, there’s 


model from STAR TREK: DEEP SPACE 9. 


aneed for a model. We do other kinds of 
models, too, but let’s take the spaceships, 
which are the most prevalent of the mod- 
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els. They’ll either have a concept or a 
drawing or a very complete drawing — 
they’ll come many ways — from the art 
department or from the script. Whatever 
those needs are, we make it into a real 
object that can be photographed. 
MARK: How do you take what you see 
in the diagram or picture and actually 
develop it into a three-dimensional 
object? 

TONY: Basically, we look at the struc- 
ture, look at the feel of what somebody 
else has thought of, add our own little bits 
if needed. Start thinking about how we'll 
build it. The models always have some 
kind of internal lighting. They’re shot on 
motion control systems, so they have 
some kind of very specific mounting 
configurations. A lot of them can be 
mounted from the front, back, bottom, or 


STAR TREK: DEEP SPACE NINE TM & ©1993 Paramount Pictures. Photos are the property of Meininger/Design. 


TONY MEININGER 


body else has thought of, and add little bits: 


sides. We incorporate those into a basic 
design and method of attacking, then we 
make patterns for the basic shapes of the 
ships. These get turned into molds. We 
start making parts and detail the parts. 
The many, many parts go together to make 
a ship. All the lighting gets put inside.In 
the last bunch of years, the power supply 
and everything for the lighting generally 
are within the ship, unless the ship is real 
small. 

MARK: What are these made out of? 
TONY: Composites. A multitude of 
materials. Most of the ships are either 
heavy styrene plastic or epoxy fiber glass 
composite. 

MARK: Internally? 

TONY: Internally, there’s usually an alu- 
minum or steel substructure that becomes 
part of the mount, that holds the shells of 
the ship, and also is an attachment point 
for any and all electronics or motors that 
are necessary. 

MARK: How detailed do these need 
to be? 

TONY: It depends on how they’re used. 
Generally, the ships coming out of the 
shop here are quite detailed. All that 
relates to scale; how big is the ship 
supposed to appear? Is it a ship with 4,000 
windows or is it a little two-man ship? 
Generally, they all receive a same level of 
detail. Sometimes we have to turn out a 
ship in a very short period of time. If we 
know specifically what a shot is going to 
be, we may back off a bit on detail to fit 
into time or budget constraints. There 
isn’t a lot of time. They shoot a lot of 
shows. They’re constantly shooting, so by 
the time they’re thinking about a show, 
it’s time to be building. So, there usually 
isn’t a long time. It’s television. You 
move! 

MARK: How long does it take you to 
create something like the Enterprise? 
TONY: I didn’t build the NEXT GEN- 
ERATION Enterprise. The original one 
came out of ILM (Industrial Light and 
Magic). 

MARK: What about something like a 
Klingon ship? 

TONY: I didn’t build the Klingon ship. 
(Laughter.) 

MARK: Romulan ship? 

TONY: I built a Romulan scout ship. It 
took a few weeks. 

MARK: How many people are involved 
in this? 

TONY: It depends on the project and 
what’s going on. Generally, a small ship 
has 3-4 people working on one ship. For 
bigger ships . . . we did the DS9 space 
station. That had more people. It was a big 
deal. 


Top down: Various portions and parts of the DS9 space station. 


MARK: How large is that? 
TONY: Roughly six feet in diameter. 
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MARK: How much mechanical wiring 
and such are involved in that? 
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: 
“There was design work by Sternbach, 


Zimmerman and associates of Paramount” 


TONY: There’s a lot of wiring and a lot of 
neon inside of it. A lot of fiber optics. A 
lot of transformers inside. The special 
thing about that ship is, because of its 
design and configuration, we had to have 
a lot of structure inside of it to hold it up 
so it wouldn’t move or jiggle when being 
photographed. Therefore, that structure 
took up a large amount of the internal 
space that was left over. It’s an open 
design with a lot of thin rings and arcs. 
But the cross-section of any one part of it 
is giant. It’s not a big mass, like the 
Enterprise. Structurally, there were a lot 
of problems to deal with. Once those 
problems were handled, we had to be 
careful that the structure couldn’t be too 
big or too thick because it would eat up all 
the room we had inside of it. There are a 
lot of holes and open space in the design 
of the ship. It’s packed. It’s well packed. 
We have to leave a little room for heat 
dissipation and things like that. 

MARK: .How much creativity is in- 
volved in these? 

TONY: Creativity? Absolutely none. It’s 
the easiest thing to do in the world. 
Anyone could do it. (Laughter.) 
MARK: Is it different from building a 
house? 

TONY: Houses have been developed ac- 
cording to a very specific methodology 
. . . Statutes that govern how a house goes 
together, how many nails go in, what kind 
of panel gets used in what kind of wall, 
what the spacing of studs are. This isn’t 
like that at all. Everything is different. 
Every ship we do is a little different, has 
its own physical problems. Some parts are 
similar. The drawings aren’t complete in 
that way. There aren’t any structural 


Tony and Bill Church, working on the outer ring’s electrical systems. 


drawings. There aren’t any wiring 
diagrams. 

MARK: So, all of that is left up to you? 
TONY: Oh, yeah. The drawings are more 
visual representations. “We'd like it to 
look like this. Is that a problem? If that’s a 
problem, then change it.” 

MARK: Is it usually a problem? 
TONY: It depends on the specific in- 
stance. Some things are exactly like the 
drawings. Some drawings aren’t very 
complete, just someone’s concept of what 
it might be like. We work from there. 
Some are like stick figure drawings. 
That’s not a problem. We’ve developed a 
dialogue between the creatives at Para- 
mount and ourselves, so it’s easy to 
communicate. A few words go a long way 
as to what a ship may or may not be or 


Mr. Meininger continuing with the finishings for the runabout dock. 
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what it’s going to do. 

MARK: Let’s take the DEEP SPACE 
NINE station as an example. How much 
of that was actually your creation and 
how much was Paramount saying, “This 
is what we want?” 

TONY: On that particular station, being a 
new show and everything, there was a lot 
of design work done by Rick Sternbach, 
senior illustrator, and Herman Zim- 
merman, production designer, and asso- 
ciates of Paramount. They put a lot of 
thought into it. So, we had a very com- 
plete drawing of the outer skin of the ship, 
very specific areas. The functions of all 
the electric areas had been discussed; how 
they related to the sets, all that stuff. That 
was all pretty much given. We had to 
make a few adjustments so we weren’t 
inventing any new laws of physics. But, 
other than that, it’s basically as they 
conceived it. 

MARK: Paramount's generally happy 
with what you give them? 

TONY: You’d have to ask them. I'd 
assume so. We have a real good 
relationship. 

MARK: Have they ever looked at some- 
thing and said, “This isn’t quite what we 
wanted?” 

TONY: No, they’ve never told me that. 
MARK: How did you become involved 
in STAR TREK models? It seems like 
every model-maker/designer’s dream 
who might be a science-fiction fan. 
TONY: We’re professionals. It’s not an 
avocation or anything. We have a reputa- 
tion that’s been built up over many years. 
I guess that means something. 

MARK: How did you first get the STAR 
TREK contract? 

TONY: I was asked to build a ship by 


Rob Legado, the special-effects supervi- 
sor. They called. 

MARK: Was this for THE NEXT 
GENERATION? 

TONY: Yes. 

MARK: Did you start at the beginning, 
when they were first trying to create a 
look for the show? 

TONY: I didn’t build a ship for the pilot 
but shortly after I started building stuff 
for them. 

MARK: What's it like, being a part of 
this whole STAR TREK universe, where 
you might create something that’s seen 
by millions of people every week? 
TONY: I don’t know. We've built things 
for years that a lot of people see, building 
objects for photographing since the late 
’70s. I guess it feels wonderful. I like 
doing this stuff. It’s very interesting as far 
as how many people see it. I like that 
we’re involved in successful shows and 
commercials. We work a lot; we spend a 
lot of time in what we’ re doing, so there’s 
not a lot of time to reflect. 

MARK: Knowing that maybe when 
you're 70 you can turn on the TV and see 
some of your work still around. 

TONY: I think the experience of doing it 
is real important. It’s like painting. For 
the person doing it when you’re doing it, 
it’s different than when it’s finished. I 
really don’t think too much about that. 
MARK: What else have you and Brazil 
Fabrication and Design worked on? 
TONY: A lot of commercials. I worked 
on a production for the original STAR 
TREK movie. I wasn’t doing miniatures 
on that, though. We did a series of objects 
for Duracel commercials that were popu- 
lar for awhile, about a ten or so. There 
have been hundreds and hundreds of 
things we’ve done. 

MARK: Earlier on, you mentioned you 
create other models and miniatures be- 
sides the spaceships on these shows. 
TONY: Once in awhile, we’ll do a minia- 
ture set area. It’s not always miniatures, 
but sometimes we’ll build pieces that are 
used in effects photography, the hard 
items to be photographed. We’ve done 
some cloud vortex contraptions. But, 
mostly the ships. It depends on what’s 
needed at the time. 

MARK: How much do you work with the 
special effects and lighting/shooting/ 
camera crew? 

TONY: The lighting/shooting crew, not 
that much. We’re usually onto something 
else. We complete the ship, make sure 
they understand the workings of it. The 
show moves pretty quickly. There are 
pretty competent people throughout all 


the crews, so there’s good dialogue. They 
take up from where we finish. 

MARK: Do you ever watch these shows 
after they’re done? 

TONY: Oh, yeah. Unfortunately, a lot of 
times I want to but miss them because 
we’re so busy. 

MARK: Do you see the image/fantasy 
created, or do you just focus on the 
models? Has working on this destroyed 
the illusion for you? Can you enjoy 
something like TERMINATOR or 
BABYLON 5? 

TONY: I look it from a bunch of different 
levels. I’m definitely interested in the 
stories and what’s being talked about. I 
can separate all of that. A good story is 
still a good story. A good effect is still a 
good effect — no matter what. I may 


understand how something’s done; it 
doesn’t destroy it; stuff that’s done well 
you don’t notice anyway. When things are 
done well, I enjoy them. Get a bang 
out of it. 

MARK: When you were younger, you 
liked to create things? 

TONY: Always. 

MARK: What did you study in school? 
TONY: Engineering, philosophy, and art. 
MARK: Was this your goal, to create 
things when you got out? 

TONY: It was built in. I’d always been 
drawing something, building something, 
or changing something. I didn’t plan to 
become a model maker or designer. 
MARK: How did you become one from 
engineering, philosophy, and art? E 
TONY: Evolution. Sitting in the studio 


Above: Church, Johnson and Levoe. 
Below: Levoe, Carl Bostrom and Tony “on the station.” 
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“What separates Image G is motion control?’ 
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Above: Rick Sternbach’s two-dimensional input of the DS9 station. 
Below: The finished product from Tony and Brazil Fabrication & Design. 


didn’t pay bills. I was always fabricating 
things. Someone actually came to me and 
said there was someone doing this film. 
They’d like to talk to me. 

MARK: What would you like to do in the 
Suture? 

TONY: For 25 years, I’ve had this list of 
interests, incomplete projects. I have 


plenty to do for several lifetimes. I’ll be 
active. Generally it involves making 
something or perfecting or changing 
something. It’s the way I’ve always been. 
MARK: What would cap your career? 
TONY: Again, it probably changes every 
minute. It’s in constant flux. Interests 
change, times change. 
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MARK: And STAR TREK? Are you 
happy, satisfied? 

TONY: We'd always love to have more 
time or money to go crazy, but there’s a 
real world. I like doing this stuff. It’s good 
for me. The guys here like it. It’s interest- 
ing. It’s good stuff. 0 


‘STAR TREK: DEEP SPACE NINE TM & ©1993 Paramount Pictures. All photos are the property of Dennis Hoerter & Co. 


Mr. Hoerter accepting a well-earned Emmy for his work. 


he special effects images that 
Ql are seen on STAR TREK: THE 

NEXT GENERATION and 
STAR TREK: DEEP SPACE NINE are 
spectacular but often taken for granted. 
For those three seconds showing the 
Starship Enterprise passing by a sun, a 
camera crew may spend days painstak- 
ingly setting up the shot, shooting, and 
reshooting it. Using motion control, the 
highly technical cameras of Image G 
Iconographics make the illusion of outer 
space appear real. Special effects engi- 
neer Dennis Hoerter’s task is to craft the 
illusion for the camera, taking models of 
the spaceships and using various tools 
(from dry ice to. a Hoover vacuum) to aid 
in ensuring the illusions appear real. In 
Hoerter’s own words, “It's challenging 
to make it fascinating.” 
MARK LUCAS: What is Image G? 
DENNIS HOERTER: Image G is a 
special-effects production studio whose 
claim to fame is their enormous and 
varied collection of devices through 
which you can use motion control. Motion 
control is one of those odd-sounding 


terms which, in its simplest form, means 
using a motor (in this case a stepper 
motor) that is able to “speak” to a com- 
puter in terms of pulses so that the 
computer can memorize what it does. 
Every aspect of the camera rig that is used 
to photograph an object or event is con- 
trolled by a motor which is attached to the 
computer. Ultimately, you are able to 
program a shot. In the case of a spaceship, 
it’s how the ship may bank left or fly over 
our heads. Eric Nash, the programmer 
who’s done most of the programming over 
the last five years for STAR TREK: THE 
NEXT GENERATION and DEEP 
SPACE NINE, works with the effects 
coordinator. They program shots and we 
shoot them. What separates Image G is 
motion control. These motors allow us to 
repeat. For example, if you’re shooting 
the Enterprise. One might think it’s as 
easy as lighting the model up, running the 
camera down, and shooting it. You’re 
done. In the case of the Enterprise and 
most of the ships, it takes a number of 
passes to build up a complete element. 
Without the ability to repeat the pro- 
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model, He’d talk to Tony. 


grammed move exactly, you would not be 
able to do it. In the case of the Enterprise, 
they “beauty light” it. It’s as backlit as 
you can get away with. All models, no 
matter how well done they are, always 
appear better when they’re slightly back- 
lit. With the Enterprise and most other 
ships, there’s a lot of detail on the surface, 
so you're able to see that detail by the 
shadowing. You shot that pass. But, now 
you’re only getting started. Depending on 
the complexity of the move, you can 
proceed with a matte pass. A matte pass is 
. when we shoot the Enterprise, you 
want to lose everything else: the studio 
walls, the floor, etc. The only way to do 
that effectively is through the matte pass. 
What it creates is a window the exact size 
of the Enterprise, through which to place 
the finished element. Everything else sur- 
rounding it is eliminated in black. We 
bring up the ultraviolet lights against an 
orange screen and run the pass. Depend- 
igg on how complicated the move is, 
whether you’re going around the ship, and 
whether this piece of orange covers 
enough of the area, you might have to 
shoot the shot twice. You then sweep all 
that away, and then shoot the light passes. 
In the case of the Enterprise, because 
there are neon lights and small bulbs 
inside the Enterprise, all of which burn at 
different intensities, you have to shoot 
them separately. You would have to shoot 
the windows on one complete pass. You 
run the rig down, repeating the previous 
move exactly, which would place these 
windows where they need to be on the 
shot you took two hours ago. That’s the 
beauty of using a computer. Anyway, you 
shoot the windows, then the engines on a 
separate pass, the deflector, the running 


each second of the visual effects you see2’ 


“There are hours and even days that go into 


lights and strobes . . . it’s five different 
shots right there. Then, you might have 
interactive light passes, say it’s passing 
near an explosion or some other event 
causing light to interplay on the Enter- 
prise. Whatever they would need to vary- 
ing degrees when they finally put it all 
together. Once all of this is down, you are 
done with one single pass, one single 
move, on one single ship. A good day is 
maybe getting seven or eight passes. 
That's if you aren’t doing different ships. 
As you can see, it’s a real time-consuming 
process. 

MARK: For a few seconds on-screen on 
the show, it’s going to be several days 
worth of work. 

DENNIS: If you count the fact that it 
goes into post-production, there are hours 
and even days that go into each second of 
any of the visual effects you see in STAR 
TREK or DEEP SPACE NINE. There’s a 
ton of people who've run their hands 
either over the film or through the attempt 
at creating the elements that created the 
film. All that passes so quickly . . . it’s 
hard to conceive unless you're involved in 
the process, to create those few seconds of 
interesting TV visual effects. It’s not just 
the Enterprise. By now, there is an incred- 
ible collection of Federation and other 


ships that Paramount keeps at the studio 
and brings them in as needed to be shot. 
We'll shoot different elements also de- 
pending on what’s happening. Many 
times you’re going into a vortex. What’s it 
like going into a vortex? I don’t know. 
This is something where the effects coor- 
dinator would get together with myself. It 
would be referred to as “elements day.” 
That’s when you have to be on your toes. 
This is when you're actually creating 
elements that could be anything. What's it 
like to pass near a sun at light speed or 
going through a dark hole? There are 
events described in the script which the 
coordinator has ideas for, and my inter- 
pretation of how to evolve into that look. 
We do a lot of work with liquid nitrogen 
and dry ice. By either blowing the liquid 
nitrogen over surfaces or vacuuming it 
through a hole across a surface, you can 
create a lot of odd and interesting swirling 
effects. Dry ice has its own little proper- 
ties that allow it to be used to create 
various effects. You might have a crack on 
the surface of a planet or even in space. 
Because we use motion control, you can’t 
really capture the look you want with a 
single pass. The dry ice passing through 
the crack may look nice, but there has to 
be more texture to it. You shoot it with dry 
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ice then blow liquid nitrogen across the 
surface. Since you can repeat the moves 
exactly, you can add that element and 
feather it in at the post production stage, 
and continue to add elements — which 
gives the effects coordinators opticals to 
use to create a complete element. You 
might then get into less antiseptic ele- 
ments, such as loading handfuls of dirt or 
rock into a Hoover vacuum cleaner motor 
and blowing them across a surface using a 
high-speed camera to try to get some odd 
dust storm effect. We literally throw 
handfuls of things called fuller’s earth, 
this fine powdered earth, into a Hoover 
motor. It looks great at high speed. For 
those partial seconds of effects, there’s 
this guy covered in fuller’s earth and rock, 
and that would be me. Among the glory of 
pulling the Enterprise out of its box, 
there’s also the downside of throwing 
handfuls of dirt into a Hoover to create an 
effect. 

MARK: Are there several different En- 
terprises which are shot? 

DENNIS: There is now only one. When 
the series started, we were using a six- 
foot Enterprise which was nice but enor- 
mous. It was very detailed but incredibly 
hard to handle. It was heavy. It has to be 
mounted to our model mover. The camera 


unit is on a Jong track that dollies up and 
down the track. The camera can go north, 
south, east, west and zoom. Where the 
models themselves live is also a whole 
world of motion control motors. The 
Enterprise may sit on a head that allows 
the model to tilt and rotate. A rod or 
mount will be going through the top or 
bottom of the ship depending on the shot. 
To create the illusion that the ship is 
passing over you, you put the rod through 
the top of the Enterprise, turn the camera 
upside-down and the model upside-down, 
and move over it. When you’re done, you 
have a clean, easy-to-light element of the 
ship passing over you. We’ll often have to 
flip it several times a day. It can’t take a 
lot of time. The six-foot Enterprise was a 
monster that way. There were a fistful of 
cables for all the lighting elements inside 
that had to be carefully snaked through 
the ship and pulled out the other side 
whenever you wanted to change one 
mount to another. That’s what they used 
for the original year and a half for NEXT 
GENERATION. They also added a two- 
foot Enterprise, which we used for dis- 
tance shots. Obviously, if you have a six- 
foot model, you would have to get further 
away — a football field away — to get 
the effect that was sometimes desired. 


The two-foot-long one we used when we 
wanted the ship to appear far away. 
Anyway, they both lasted a year and a 
half when it became obvious it took too 
much time. We ended up with a four-foot 
Enterprise, which we’ve used since the 
first season and a half for all the shots. 
MARK: One of the most talked-about 
aspects of DEEP SPACE NINE is the 
wormhole. Do you have any contribution 
to that? 

DENNIS: It’s mostly a computer-gener- 
ated element. Our contribution was to 
shoot a lot of smoke effects to enhance 
and contribute to the creation of the look. 
What is a wormhole? What does a worm- 
hole look like? We experimented with 
smoke, dry ice, and backlighting, cutting 
holes in black seamless paper, creating 
shafts of light as part of the wormhole. 
Though the entire element is computer- 
generated, we tried to create the look. 
Suffice to say, people would be amazed 
how many hours, days went into creating 
a few seconds. Which makes it such an 
interesting element. 

MARK: How did you become involved 
in STAR TREK and DEEP SPACE NINE? 
DENNIS: It’s a funny thing. With the 
exception of about everyone I know, with 
the exception of a handful of camera 


operators and assistant cameramen who 
did the right thing and went to film school, 
they knew what they were going to do. 
They did their student film projects, they 
meta few people, they did a few shows — 
that’s one road. That definitely works. 
What’s odd about doing stuff like this is 
that there’re enormously more people 
who, in their own odd way, stumbled upon 
it. In my case, I came to Los Angeles in 
1983, yet another in the horde of would- 
be actors. I won't even be humble about 
thig. I was a dinner-theater king in Buf- 
falo, New York. I came to L.A. As all 
actors, you have to do many things. I was 
also a carpenter. I was working doing 
some carpentering work for one of the 
people I met on a film I worked on a 
summer before. He was, “Oh, that’s in- 
teresting. I know a guy who's doing a 
commercial. He needs a table built for 
putting miniatures on it.” That person was 
Tom Barron, the creator and owner of 
Image G Iconographics. From, “You want 
a table built” turned into “These cars have 
to move. Now, we have to run the fiber 
optics through the entire table to create 
street lights and things.” Anyhow, ten 
years later, I’m still there. It’s odd how 
that works. So, I’m working at Image G 
and we landed the STAR TREK contract. 
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Dennis: “If God wanted a model, he’d talk to Tony.” Here’s Mr. Meininger working 
on the “Runabout Dock” for STAR TREK: DEEP SPACE 9. 


I was there as the resident prop rigger guy 
and became the man who takes the Enter- 
prise out of its box and the Enterprise 
wrangler. No film school. No model 
wrangling school. No dry ice and blowing 
dirt through Hoovers school. Just 
stumbled into a door that led in that 
direction. It’s serendipitous. 

MARK: What's next? 

DENNIS: Image G is doing great work. 
DEEP SPACE NINE looks like it’s in for 
a great, long run. For anyone who might 
be interested in doing effects is that it’s 


generally interesting work, the people are 
creative and intuitive, and it’s generally a 
positive experience, but it’s an incredibly 
time-consuming process. A normal week 
is 12, 14, 16 hour days, five or six days a 
week. You can put in your 60, 70, and 80 
hour weeks. If you get to see the show 
itself finally being shown . . . a lot of 
times, we’ll have to watch it at the studio 
while we’re shooting another one because 
the hours are long. You sort of miss the 
event you’re creating a lot of times. 

MARK: How does it feel knowing that 
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the things you’re creating are seen 
around the world and will stand the test 
of time because it’s STAR TREK? 
DENNIS: It is an odd sort of feeling. It’s 
hard to imagine how long this series will 
be going on and the numbers of people 
seeing it. There you are, creating your 
effect or putting the Enterprise on a stem. 
I’m aware of it even at the time, even if I 
don’t catch the episode that this particular 
shot is being done for, I am aware that it 
doesn’t really matter. I know that, some- 
where in a rocking chair, I will be able to 
turn on the television, 20, 30, or more 
years from now. It has the kind of track 
record and longevity that makes it not a 
fantasy at all but a reality. To think of the 
number of people that see it . . . to know 
that it’s going to have such a long life... 
to know you’re taking part in. . .! They 
will be masterpieces in their own way. If 
it’s based on popularity that the number of 
people who will view them over the next 
50 years, STAR TREK shows have a very 
long life. I am aware of its history. At the 
same time, Image G also shoots effects for 
other features and a lot of commercials. 
Talk about extreme opposites! You have 
STAR TREK, without exaggerating, you 
can imagine an episode you’ re working on 
today showing 100 years from now, per- 
haps in some class, some study, some 
media class. At the same time, we’re 
working on a commercial which has a 
shelf life of a number of weeks. So, you’re 
aware of the fact that you’re spending all 
this time working on something that will 
have a long life, that will be around for 
awhile. 

MARK: So, you're creating the future. 
DENNIS: Certainly creating the 
present’s impression of the future and our 
views on what the future will be. How that 
will be viewed, and that it will be. It may 
be, they’ll go back and go, “Isn’t this 
cute? Look how they thought the future 
would be. Look at this little transporter 
thing. Why would we use a transporter 
when we have a glubitoblab, or what- 
ever?” That it’s something that will be 
referred to, something those odd little 
people of the late 20th century who were 
in so much trouble . . . it’s no wonder they 
would look to the future, because their 
present was so messed up. They created 
this whole series. I can see that happen- 
ing, even if people have no respect for this 
series. Though 100 years from now, I 
don’t anticipate that at all. It will defi- 
nitely be used as a reference for how the 
people of our times viewed what the 
future might be like. 0 
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Page 18 pencils, by Gordon Purcell, featuring Montgomery Scott — from STAR TREK #42. 
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One of two never before seen pencil pages from STAR TREK #16 — featuring Bones, Kirk, Scotty and Spock. 
Story was rejected by Paramount on grounds of being “too humorous,” Pencils by Gordon Purcell. 


Pencils by Purcell from Uhuru and Sulu’s only solo adventure, STAR TREK #30. 
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STAR TREK #40 with Sulu, Kirk and McCoy — pencils: Purcell. 


comics 42 _ interview comics 43 interview 


STAR TREK 


As 
S WW 


STAR TREK 


| 


Pencils & finishes for a “house ad” (note the changes requested by Paramount). 
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SMALL WORLD 
Dear DAK, 

Treally enjoyed CI #122 with the REN & 
STIMPY-related interviews. I can’t get into 
much of the suprahero material these days. 

Tam a big fan of your writing, and was 
responsible for sending the notations for 
your excellent Lunatik character listed in 
OVERSTREET under THE DEFENDERS 
title. Will he ever be heard from again? 
There arenot many unique characters around 
in today’s comics, I hate to say. I do like 
Tundra/KSP’s Madman, though. 

T’m a retired professor of art and art 
history and spend most of my time trying to 
make contacts with publishers for some of 
the better talents in the ALPHA OMEGA 
Christian comics apa. 

One added note. I just read the interview 
with Mare Swayze. Talk about a small 
world! My wife and I lived in Monroe, LA, 
Marc’s hometown, from 1963-67, where I 
taught art studio and art history courses. We 
then moved to Bowling Green, KY, where I 
taught art at Western Kentucky University. 
I would have given anything to have gotten 
toknow Marc. Like him, I’malsoa (former) 
musician and love Dixieland jazz. 

Thave no doubt he and I knew many of the 
same people in theart and music departments 
at NLU. Oh, well. 

Incidentally, for what it’s worth. My wife 
and I are from SW Louisiana, Lake Charles, 
Cajun country. I got my Masters at LSU. 


Harry W. Miller 
1106 Jones Ave. 
Bowling Green, KY 42104 


THE “PEOPLE” 
VS. JEPH LOEB 
THE VERDICT: GUILTY! 
Dear DAK; 

The brief interview with Jeph Loeb in CI 
#123 finally motivated me to raise a topic 
that has been a source of annoyance for a 
number of years. 

Regarding Mr. Loeb’s revival of DC’s 
CHALLENGERS OF THE UNKNOWN, 
he states at one point, “the people who read 
the book loved the book?” 

Since I consider myselfone of the “people,” 
I guess that makes me a minority of one, 
inasmuch as I read the book and I did noflike 
the book. Infact, I disliked itimmensely, and 
so did most of my comics reading ac- 
quaintances. However, the reasons disliked 
the book had little to do with the quality of 


Mr. Loeb’s writing which was several levels 
above what currently passes (and has for the 
past few years) as comics scripting. Mr. 
Loeb is a very good writer, and I have no 
grounds for criticism there. 

What I find open for criticism is his basic 
approach to the material, and it is a criticism 
that can be applied in equal measure to-a 
number of recent revivals of Silver Age 
characters. I picked up Mr. Loeb’s CHAL- 
LENGERS series primarily because I (and 
a lot of other people) still retain a certain 
fondness for thecharacters. Ilooked forward 
toa fresh take on the concept and somewhat 
different perspective concerning the 
Challengers themselves, inasmuch as Mr. 
Loeb was not a member of the commercial 
comics creator community. 

What did I find within the pages of 
CHALLENGERS OF THE UNKNOWN? 
I found that the Challengers were not the 
fearless, albeit quirky group of adventurers 
Thad known. Instead they were a bunch of 
broken-down phonies eking out an existence 
through licensing their images. I found that 
their exploits were actually the result of 
brainstorming sessions in a public relations 
firm. And I also found that the Challengers 
themselves were reduced to supporting 
players in the book that bore their name. 

Asa Challengers fan, I didn’t like it. And 
I didn’t continue buying it. Readers who 
weren’t Challengers fans in the first place 
probably stopped buying it after the first 


issue. I doubt Rob Liefeld’s popularity had 
more than a marginal influence on the book’s 
poor showing. I think the reason the title’s 
sales were less than acceptable was that it 
had very little to do with the 
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CHALLENGERS OF THE UNKNOWN 
that readers remembered and, ostensibly, 
wanted to read about. Challengers fans could 
have cared less if it lacked a Liefeldesque 
sensibility (or is that anoxymoron?) Granted, 
the actual story was not poor —if Mr. Loeb 
had written the same book with his own 
characters, I would have liked it very much. 

Now, before I’m accused of bestowing 
some sacrosanct status upon comic book 
characters, let me state that I’m not just 
talking aesthetics here. I’m talking market- 
ing strategies, or a lack thereof. When the 
green light was given on the 
CHALLENGERS project, one would 
naturally assume that the editor, the writer 
or somebody had a target audience in mind. 
Obviously, the primary target audience 
should be composed of readers like me - fans 
of the CHALLENGERS with money in 
their pockets. Was I part of that primary 
target audience? Apparently not, or I 
wouldn’t be writing this letter. 

Let’s compare a marketing strategy to a 
sharp-nosed rocket, aimed and fired at the 
comics buying public. In the case of the 
CHALLENGERS revival, the tip of the 
rocket should have been aimed at “Ground 
Zero”; i.e., fans/buyers/completists who 
recall the Challengers with some degree of 
fondness (age and buying power should also 
be considerations). The secondary target is 
composed of new readers, first-issue 
aficionados and the like. Unfortunately, ina 
case like this, if the tip of the rocket misses 
Ground Zero, and hits only the secondary 
target, then a long-term payoff, either in 
dollars or new readers, will not materialize, 
Intoday’s comics marketplace, the “casual” 


reader is discounted, since the majority of 
any publisher’s revenue is derived from the 
direct sales market. In my opinion, Mr. 
Loeb’s version of THE CHALLENGERS 
OF THE UNKNOWN not only missed 
Ground Zero, but barely made it to the 
secondary target. 


Now, this in and of itself did not result in 
a “bad” product, but it did result in a book 
that featured characters their fans didn’t 
recognize, the general readership didn’tcare 
about, and as Mr. Loeb admitted, no one 
bought. 

One could argue that Mr. Loeb’s 
CHALLENGERS was simply an experiment 
that failed and that a “win some, lose some” 
attitude should be taken but I can’t help but 
suspect that the decision makers at DC may 
make the sign of the cross if and when 
another CHALLENGERS revival is 
proposed. Conceptually, the Challengers (as 
are most of DC’s characters) are still sound, 
even in these post-YOUNGBLOOD days. 
Unfortunately, it appears that ifone particular 
execution ofa character is not well received, 
either critically or sales-wise, then another 
revival of that character is considered to be 
a bad risk. 

Revivals of characters can certainly be 
done differently than their original 
incarnations without resorting to outright 
revision, or as is more common, accentuating, 


the “dark” side of the hero(es). Lest anyone 
think I’mnot qualified to voicesuch opinions, 
I'll share a bit of practical experience 
regarding the revival of a well-known and 
beloved character. 


During my tenure as editor-in-chief and 
senior writer of Millennium Publications, I 
was instrumental in the company acquiring 
the comic-book rights to Doc Savage. From 
the outset knew I was in for an uphill 
struggle, inasmuch as the recent DC version 
was still fresh in the minds of retailers and 
fans. My task was to figure out a way to 
reintroduce the character to the comics 
medium in a manner that was different and 
distinct, not only from the DC version, but 
the earlier Marvel incarnation. While toying 
with an approach, I always kept uppermost 
in my mind that the primary target audience 
was composed of Doc Savage fans. 

So (with the considerable help of 
Millennium’s then-creative director, 
Mellissa Martin, and the art team) we came 
up with an approach that delighted not only 
Doc fans but reached new readers as well. 
The approach was not particularly complex; 
the background of the Doc Savage universe 
and characters is rich in unexplored details, 
and I used these details as a springboard. I 
did notrevise, doa “Dark Doc” or say, “This 
is the way it really happened.” 

The result? Millennium’s first DOC 
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SAVAGE mini-series is generally considered 
to be the definitive comics version of that 
character, and it sold exceptionally well for 
an independent comic during a seasonal 
glut. 

I maintained the integrity of the original 
source material, knowing that my primary 
target audience were fans of the original 
source material. | feel thatpart of the success 
of BATMAN: THE ANIMATED SERIES 
is due to the respect (not necessarily 
reverence) the creators display toward the 
Batman canon. 

In my opinion, this approach should be 
the norm whenever a character revival is 
proposed. Put a different spin on it, update 
the material maybe, but keep that rocket 
unerringly aimed at Ground Zero. 

Mark Ellis 
P.O. Box 5268 
Sun City, FL 33571 
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AS 3 _| ROBIN revealed by writer 
Charles Dixon and artist Tom Lyle — a chat with 
YUMMY FUR's Chester Brown — Remy Bastion pt. 2 
— plus an original Lyle Batman/new Robin cover! 


BACK ISSUES 


#86-$5.00 “rics datos te 
a answers his critics — from 
SUPERMAN to SHE-HULK thu AVENGERS & 
NAMOR! Plus Martin Wagner of HEPCATS, Joba 
Preaties, pt. 2 & more! 


#90-$5.00 ttt Seat 
QU Lice, Mare Sine & 
more speak out on Comics: For Love or Money? Will 
Murray on THE DESTROYER — lek Norwood on 
classic, comic strips. Hot Fabian cover! 


MARVELS INFINITY GAUNTLET 


#94 


comics 


#94-$5.00 George Parez on Marvel's 
«UU ineinity GAUNTLET — 
writer Pater David on adapting THE ROCKETEER 
from movies back to comics — FLARE to SIMP- 
SONS: Tim Burgard — Bastin, pt. 3! Paraz cover! 


ee a 
Order any 3 for $10 — or any 5 for $15. 


ALIENS VS. 
PREDATOR! 


emies. 
INTERVIEW. 


#87-$5.00 27, ALIENS ¥S, PRE: 
UU ator to TERMINATOR 
with writers Mark Varheden and John Arcud — Wendy 
& Richard Pini on ELFQUEST Il! — ALIENS artist 
Karl Story — plus Randy S:radley on Dark Horse! 


Comics & movie artist Paul 
#91-$5.00 Power in a candid, full- 
length, issue-long interview with acclaimed artist/ 
publisher Meal Adams — art aplenty — plus an 
all-new CYBERRAD cover by Adams! 


A talk with TV's FLASH 
#88-$5.00 producer (and ROCKETEER 
‘movie scripter) Danny Bison — BEETLE BAILEY's 
Jerry Dumas — DC's Jullus Schwartz on the Silver 


#92-$5.00 GHOST RIDER's Howard 
UU mackie is not — Marvel 
artist Rodaay Rumas on TOXIC AVENGER — comics 
in nearby Mexico sell by the millions, Remy Bastien, 
pt. 1! Ghost Rider/Toxie cover by Ramos 


#95-$5.00 S28" OF THE ooze 
+ QU seripter Todd Langen talks 
about the TURTLES Il movie — wrter/artst 
Charles Vess on Spider-Man & more, pt. 1 — from 
EC to early Marvel with Gene Calan, more! 


#96-$5:00 SretignonMaretsnew 
+ X-FORCE ina fact-packed 
confab with Fabian Niclas — SPIDEY & SAND- 
MAN artist Charles Wass, pt. 2 — Gane Colan on 
comics art pt. 2! Lisa X-FORCE cover. 


Send to: Fictioneer Books Ltd 234 Fifth Avenue Suite 301 


New York, 


NY 10001 


$$ __ esis} —______ 
Order any 3 for $10 — or any 5 for $15. 
sa, 


#97-$5 00 ROCKETEER MOVIE! An 
. epic and engaging inter- 
View with Deve Stevens on Rocketeer, comics and 

4 git art — Plus Gane Colan, pt. 3, Movie 
storytelling and Comics Early Days! 


#101-$5.00 S25 Judge Dredd 

. Writer Alan Grant and 
artist Simon Bisley — plus Petar David on WOLVER- 
INE — Val Semaiks on LOBO & DEMON — Murphy 
‘Anderson, more! Original Bisley cover! 


Ant 8 
#105-$5.00 iter rer orton ne 
All-New X-FACTOR — HISTORY OF MARVEL 
maven Les Daniels — answers to the C! 100 Quiz — 


more! Original Stroman X-FACTOR cover! 


BACK ISSUES 


#98-$5.00 NEW XMEN! Chris Clare- 
=U mont, Jim Lee, Whiice Por- 
taclo and Scott Willams make comics history for 
Marvel! Gene Calan pt. 4 — Wolverine, Plus Jim Lee 
X-Men cover! 


#102-$5.00 stn even. sso 
+UU scripting X-MEN, sad 
state of the comics industry — Australian AIR 
HAWK artist, John Dixon, pt. 1 — SWAMP THING 
scripter Nancy Cains speaks! Jim Les X-MEN cover! 


ALIENS * THE THING! 
Pod ss 


sete 
‘Suu & BONES 
#106-$5.00 wer nmr — 


DARKMAN movie scrpter Chek Piarer on adapting 
THE THING to comics — Ed Hannigan on SKULL & 
BONES — lots more! Original Nanigen S&B cover! 


Send to: Fictioneer Books Ltd. 
New York 10001 


“499-$5.0 


LOBO ON TV! Screen: 
writers speak — plus Alan 
Grant, Simon Bisiey & Keith Gitten on LOBO — 
Loeb & Tim Sale on OC's new CHALLENGERS OF 
THE UNKNOWN — Plus LOBO cover by Bisay! 


#1 00-[PORNT | 215 s20 sssue! 100 

AS 3 _} Most Powertul in Comics 
—100 Quiz Questions — Index 1st 100 Issues! Also, 
‘Enki Bital, Alex Kotzky. Don Heck. Will Eisner! Unpub- 
lished Art by Byme, Perez. Miller, McFarlane, more! 


#104-$5.00 18, Fs Sons! 
George Parez quits OC 

over fiasco, tls all — ftom WOLVERINE to movie 

storyboarding with top artist Ted 

more! Hot original Ted B. WOLVERINE cover! 


et “ 
1 03-$5 00 ‘SANDMAN Special! Nail 
+ UU Gaiman, trom MIRACLE- 
MAN thru BOOKS OF MAGIC to BATMAN — Early 
Marvel Ager Dick Ayers — early DC/Marvel artist 
Jim Mooney — John Dixon, pt. 2! Hot Fabian cover! 


SIM ON CEREBUS! 
COmics 


#108- $5. 00 haz ming wit! 
artist Art Spiogelman on 
MAUS — Australian writer David oe Vries & artist 
‘Glenn Lumsden on comics down under — LEGION 
legend Harry Broertjes on early comics fandom! 


#107-$5.00 Dave Sim, independent & 
«QU iconociastic: creator of 
the aardvark, in an open & exclusive interview with 
Stove Bisset talks forthe ist me about CEREBUS 
— more! Original Sin/Berard CEREBUS cover! 


234 Fifth Avenue Suite 301 


a es ee 
Order any 3 for $10 — or any 5 for $15. 


ORIGINS OF TARZAN! || STAR TREK: 


#109-$5.00 treat teen o 
plored by Gaarg Barter, pt. 1 —earty Burroughs 
Bibliophile Be Hyde on Tarzan in comics — PRINCE 
VALIANTS John Caton Warpy — moral 


Comic s 
INTERVIEW 


Send to: 


BACK ISSUES 


“ANIMATED MEN 


RoboCop foet| ANI 
., SOMIES 
“INTERVIEW 


‘Animators Will rs WE Reap 

al 2-$5.00 c'try 
MEN show — SOUTHERN IN RNIGHTSICHAM: 
PANS/LARE coor — director of BEBES 
— more! Original X-MEN/TV cover art! 


#111- $5. 00 vr Uncredited BATMAN 

TURNS writer Wanioy 
‘Sick (CAPE FEAR, FINAL, NALS others) tells 
tales — ROBOCOP VS. TERMINATOR artist Watt 
Simonson — lots of art! New Simemsen cover! KIDS tak 


#110-$5. 00 ms onsTARTRER STING, 
acting & collect~ 

Kg TREX Tasos a Ate 

Mefeerer, pt. 2! New Poreell/Beler TREK cover! 


comics 
INTERVIEW 


#116-$5.00 ii, suc UGK OR ‘StH. 
DEATH, SPAWN — Chris Baohato 

Ex ows ni Pitch 
2-— more! New Bachalo cover, featuring DEATH | 


#115-$5.00 cntiter sant non, 

pets = = oy yest sons ad Tr bang 
new Topy 

Fadiah cams ogor po Mik ignolaco 


#1 18-$5. OO sexe FARES Coin 's Colm 
‘on comics — first 


Meaney — 
take SM TREC a ly ar rg 
‘s00n! Mark Waid on writing comics. 


#120-$5. OOF Ror 


Fictioneer Books Ltd 234 Fifth Avenue Suite 301 


New York, NY 10001 


Look What’s New In 
COMICS INTERVIEW 


Knightfatld, 


10th Anniversary of 
INTERVIEW! 


THE NON- 
PRICE GUIDE 
ZINE! 


Can't count on your retailer to stock enough copies of every 
COMICS INTERVIEW? 


You'll ill ‘or PREVIEWS! 


PREVIEWS will send you 
head-over-heels with every 
issue for 1993 filled with new 
regular features between two 


spectacular covers. 


information from the 
House of Ideas! 
= Valiant Spotlight— 
News of the New Era ; ‘Collectjble Comic Fact Caf 
in comics! |“ This ‘onth: The New Supe 
= The DC Classic ; | 
Cover Gallery! new reature: 
= Full-colorGems __The PREVIEWS File! 
of the Month! a FY eee ar 
lle Cards featuring tacts, 
= Advance “figures, and fantastic art ot PREVIEWS: 
heeeceoatin Vom en ss the first (and last) word in 
and convenient and villains! 


PREVIEWS Comics, 
featuring John Byrne's 
Aliens: Earth Angel 
from Dark Horse and 
Defiant's The Good 
Guys by Mike W. Barr 
and Grey—in ful/ color 
and available nowhere 
else! 

PREVIEWS Presents: 
Exclusive comics 
sneak-previews! 
PREVIEWS Interviews, 
starring top creators and 
personalities in comics 
and beyond! 

Marvel Highlights— 
32 powerful pages packed 
with indispensible 


ordering for the a 7 


latest in comics and 
collectibles! 


COMICS, GAMES, TRADING CARDS, AND MORE! 


BART GOES 
BONGO! 


comics, no matter how you look 
at it. Comprehensive, colorful, 
collectible—and available at fine comics 
shops everywhere! 


SE STA I 
Tired of missing important issues? H COMICS INTERVIEW #___ 1 
Still don't have a full-service comics shop in your area? 1 ‘Subscriptions: $9612 (eaties — UiStA/($51| Overseas 8 Candia}, ' 
Let's face it, you really can't afford to miss an issue of COMICS if NAME 1 
INTERVIEW. Some of our back issues are currently selling for as 1 1 
much as $20.00 or more! Best of all, as a subscriber, you need not | ADDRESS 1 
worry about missing hot issues because they're already so/d outat 1 1 
the retailer by the time you get there. I ciry STATE ZIP i] 
As asubscriber, there are other benefits, too, a en ey es ee ee ee 4 
You pay only $3.00 or so per issue postpaid, whereas the cover ORDER FROM 


price ranges from $3.95 to $4.95 or more for special issues. When 
the hotissues hit the stores, have them hit your mail box at the same 
time, and read the hottest comics news, in the hottest interviews 
available, only in COMICS INTERVIEW! 


FICTIONEER BOOKS, LTD. 
234 FIFTH AVE. @ SUITE 301 
NEW YORK, NY 10001 


You'll EilpP PREVIEWS! 


PREVIEWS is a publication of Diamond Comic Distributors, Inc., the industry's leading distributor of new comics and related merchandise 


VRE RE 
lip 


. Ota suka just below the midline. His 
Quarters? Directly above. Klingons blasted 
your Port Impulse Deck? Send repair 
crews to the left side at the top of the main 
saucer. 


Follow along as the U.S.S. ENTERPRISE™ 
crew chases a renegade soldier through 
the ship. Settle pesky arguments with other 
STAR TREK fans, citing a source that is 
detailed, accurate, and official -- it’s allbeen 
developed with and approved by the official 
designers, Paramount Pictures, Inc. A 
complete, detailed, cutaway view of the 
U.S.S. ENTERPRISE, registry Numbers 
NCC-1701-D. Deck by deck, system by 
system, with 120 callouts, and an official log 
of ship and crew. Data so detailed, Data 
would approve. 


When (in earth years) was the U.S.S. EN- 
TERPRISE NCC-1701-D Commissioned? 


STENT HE 
eq =(LIF 


long, 
with a total of 42 decks, so if you want one, 
you'd better extend your garage. On the 
other hand, it carries 185 officers, 575 
up to 5,000 in an emergency, so it's real 
handy for that morning commute! 


It’s all here! Over two and a half years in 
the making, some 370 years in the future, 
accurate to every detail, this priceless STAR 
TREK artifactis both a wealth of information 
and a stunning 48" x 25.5" wall poster, 
printed on premium stock using state-of- 
the-art screening and color separation tech- 


nology. 


And it's yours for just $19.95 each, plus 
$5.50 U.S. shipping and handling (in 
1993 earth dollars). Canadians add 
$8.00 S/H. Michigan residents add 4% 


For Vies wad iaeasicard onouta ota 
call: 1-800-448-7358 (8:30 AM-5:30 PM 
EST). Please allow 4 to 6 weeks for delivery. 


Your Daytime Phone No. (_) ee 
Print Name As It Appears on Your 

Card: é 

Your 
Signature: _ 


(Must Be Signed) Ge 
STAR-TREK™, ©, ®. 1993 Paramount Pictures. Ali Rights 
Reserved. STAR-TREK is a Registered Trademark of Para 
mount Pictures. JOT Associates, inc. Authonzed User 


